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Last Minute 
Items of Interest 


Three More Stereo Print Pair 
Labs 


In addition to the lab mentioned in our previous 
Loose Chips (Leo’s Camera in Klamath Falls, OR), 
we have learned of three other labs offering similar 
services. Stereo World has not tested any of these 
labs, and no endorsement of their work is intended 
here. 

FOUR STAR PHOTO in Fort Benning GA, is mak- 
ing prints from Realist format (5p) negatives, offer- 
ing 4 x 4 prints for 65 cents each or $1.30 for a 
pair. This price includes processing the film and the 
return postage. Contact Richard Maeher at Four 
Star Photo of Georgia, Main Post Mini Mall 
Exchange, Fort Benning, GA 31905, 
remaeher@aol.com 


HOOPER CAMERA in Los Angeles offers prints 
from Realist format negatives at $2.98 for process- 
ing plus 39 cents a frame for prints (or 78 cents a 
pair) plus shipping. For details on ordering this ser- 
vice, contact Hooper Camera, 5059 Lankershim, 
North Hollywood, CA 91601. (Thanks to Ray Zone 
for this one. It is reported that not all counterhands 
are familiar with the special service, but the long- 
time processing machine operator there is. Ray 
says he includes a sample mounted pair when he 
takes his film in.) 

DAN’S CAMERA CITY in Allentown, PA, through 
Thom Gillam, offers stereo print pairs from Realist 
negatives, enlarged to 3-1/2" wide x 3-3/4" high, 
with each exposure set manually and matched with 
the corresponding negative to produce matched 
pairs. Developing is $2.91 per roll. Film is returned 
uncut, rolled and sleeved. Shipping is $2.00 per 
order. Each print from this premium service is 
$1.00, or $2.00 per pair and reprints from cut film 
are $4.00 per pair. While payment is made to 
Dan’s, all film is sent directly to Thom Gillam, who 
will inspect the prints for matched density and 
overall quality. He will deal with the lab regarding 
any quality control questions before sending 
prints to the customer. Contact Thom at 
thomgillam@netcarrier.com or send your film and 
check to Thom Gillam, 113 Seven Corner Road, 
Perkasie, PA 18944 

Our thanks to Quentin Burke of Q-VU Mounts for 
compiling the above. 
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Chips 


3-D Halloween Mag 

Mary Beth’s HALLOWEEN Spooktacular is a special 
activity magazine for kids. The cover states “Free! 
16-page section in 3-D! Glasses included”. The 192 
page magazine retails for $9.95 (it’s nice to know 
that 16 of those pages are free!). It should be avail- 
able at many book stores, newsstands and super- 
markets, and is published by H&S Media, 2121 
Waukegan Ave. Suite 120, Bannockburn, IL 60015 
(847) 444-4880. 


Bill Walton - PSA Associate 


NSA Board of Directors Chairman Bill C. Walton 
was named an Associate of the Photographic Society 
of America at the group’s 2000 convention in Albu- 
querque, NM Sept. 9. The honor is awarded to high- 
ly skilled photographers who actively participate in 
PSA’s volunteer education and Society services and 
for recognition acquired through international exhi- 
bitions. 

Bill was also honored for his outstanding contri- 
butions as Director of PSA’s Stereo Card Circuit, for 
his many stereo card articles in the PSA Journal, 
his contributions to the NSA, and for his enthusiasm 
in encouraging stereo newcomers to enter PSA 
Salons. 


Two Large Format 3-D Films 
to Watch for 


CYBERWORLD is said to be a compilation of award- 
winning, stereoscopic computer animation films fea- 
turing some famous characters in a labyrinth of 
computer animation work. 

Gulliver’s Travels is in production as a large for- 
mat 3-D animation feature by Mainframe Entertain- 
ment Inc., a large computer animation studio previ- 
ously involved with animated cartoons on TV. Their 
most recent production was a direct-to-video feature 
for Harvey Entertainment based on the long-stand- 
ing Casper the Friendly Ghost™ franchise. 


David Hutchison Memorial, 
Central Park, NY 


On Saturday Nov. 4, 2000 at 1lam an informal 
occasion is planned to give family, friends and 
admirers an opportunity to remember David in a 
place he loved. The gathering will be at Summit 
Rock, near 83° St. and Central Park West. Summit 
Rock is accessible via a footpath running south 
from the Mariner’s Gate Playground near the West 
85th St. entrance. &® 
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Comments 
and Observations 


John Dennis 


Epiror’s VIEW 


Saying Goodbye to View-Master 


|: wasn’t like a lumber mill was The l ast cli ck for Vi ew: aster 


about to close and leave a town 

without its one big employer. It 
wasn’t even a matter of significant 
job loss caused by a major industry 
moving its manufacturing out of 
the country. But press coverage of 
the final steps in winding down 
View-Master operations in Beaver- 
ton, Oregon provided a parting 
nod of recognition for a unique 
local product and and its 60 year 
history that went beyond the usual 
coverage of plant closings. 

Even the 90 second or so spots 
on television news were more 
complete and accurate than one 
might have expected, perhaps 
because the writers, editors and 
anchors all once had View-Masters 
as children and many had proba- 
bly given them to their own kids. 
(Television news shows can pro- 
vide sympathetic coverage of the 
plight of workers when, say, a steel 
mill closes, but few newscasters 
ever owned or enjoyed an I-beam. 
The loss of so universally known a 
local product as View-Master actu- 
ally seems to have added a wistful 
note to reports of this latest step in 
the relentless march to globaliza- 
tion.) 

The surprising coverage was in 
print, in the form of a one-and-a- 
half page article in the Oregonian 
newspaper's August 10 edition. 
Titled “The last click for View-Mas- 
ter” by staff writer Patrick Harring- 
ton, the feature covers the history 
of the company from inventor 
William Gruber’s initial meeting 
with Harold Graves of Sawyer’s to 
the present move of production to 
Mexico by Mattel/Tyco. Two of the 


COURTESY OF 
Wiliam Gruber, who invented the View-Master in 1938, stands next to an earty 
photographers use similar 


The common identification of 
View-Master as a toy by most of 
the flat press is tempered some- 
what by the headline of the arti- 
cle’s continued section: “Toy first 
marketed as tool for adults”. Sever- 
al following paragraphs describe | 
some the subjects found on early | 
Sawyer’s reels, but omitted is any 


human Anatomy. A photo of 
William Gruber with a wide base, 
telephoto camera rig he designed is 
reproduced, as is an aerial photo of 
the plant in 1966 and a photo of 
Joe Liptak (not identified in the 
Oregonian caption) working on a 
pirate ship set for the Peter Pan 
packet. But for those with the 
strongest feelings for View-Master, 
(Continued on page 46) 


mention of book sets like Mush- 
rooms, Wildflowers or the Atlas of 


- Shuffle Off to Buffalo -2001! 


he NSA’s 27th Annu- 

al Convention and 
Trade Fair will be held 

| at the Adam’s Mark 
Hotel, 120 Church 
Street, located down- 
town at the waterfront, 
fifteen minutes from ; 
the Buffalo-Niagara a, © i 
International Airport ea 
and only twenty min- 


special: Deluxe Guest 
accommodations at 
the Adam’s Mark 
$90.00 (plus taxes) flat 
room rate, per night, 
single, double, 
quadruple occupancy. 
Adam’s Mark Buffa- 
lo,120 Church Street, 
Buffalo, NY 14202, 
(716) 845-5100 


last nine plant employees, Ken- 
neth Purvine and Ruby Peterson, 
were interviewed for the piece. 
Their thoughts and memories add 
a personal touch to accounts of 
View-Master’s development and of 
the firm’s various products and 
owners over the years. 
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utes from Niagara Falls. 
Room reservations 
should be made directly with the 
Hotel. When reserving rooms, you 
must identify yourself as attending 
the National Stereoscopic Associa- 
tion 2001 Convention in order to 
receive the group rate. Convention 


NSA 


01 http://www.adams 
mark.com/index.htm. 
For convention information, 
contact Marty Abramson 
martz3d@aol.com or visit the NSA 
2001 web site at: http://pweb.net 
com.com/~bd3d/nsa2001.html. o® 


Seton Rochwite 


lost one of its brightest guiding 

lights. Seton Rochwite, born 95 
years ago, was a brilliant design 
engineer and visionary. He was at 
the very roots of modern 35mm 
color stereoscopy. 

He and his wife Isabelle, whom 
he married in 1926, shared a glori- 
ously happy marriage, and fabu- 
lous life together for 69 years until 
she predeceased him in 1995. They 
enjoyed a mutual love for and 
became masters at three-dimen- 
sional photography all their mar- 
ried life. Seton remained a corner- 
stone of the amateur stereo move- 
ment since its inception. He was a 
wonderful man and free spirit who 
let his imagination and skills at 
creation guide his career and his 
family through an extraordinary 
lifetime of adventure. He had a 
long, colorful and productive life. 
We have lost one of America’s pio- 
neers and a true free thinker—I 
have lost an inspiring friend and 
incredible correspondent. Seton 
was kind enough to have the fore- 
sight to leave us with his own 
handwritten, rather modest obitu- 
ary, which I will quote as follows: 


Te: world of stereoscopy has 


Seton Rochwite of Loveland, a retired 
consulting product engineer, died 
7\18\00. He was 95. He was born 
November 22 1904 in Princeton, Wis- 
consin. After his family moved to Hart- 
ford Wisconsin he attended Hartford 
High School. After his graduation in 
1924 he went to Marquette University in 
Milwaukee Wisconsin graduating in 1929 
with the degree of Electrical Engineer. 
The first 14 years of his career were as a 
lighting engineer with The Milwaukee 
Electric Co. In 1943 he designed a 
stereoscopic camera utilizing the newly 
announced Kodachrome Color film. He 
named it the Stereo Realist and it caused 
a worldwide revival of interest in stereo 
photography and is still the standard by 
which others are judged. Two years of 
his career were spent as a staff member 
at the Los Alamos Scientific Laboratory. 
Leaving there in 1952 he began a career 


as a consulting product engineer in both 
the photo and medical instrument fields. 
In 1977 he and his wife Isabelle left Cali- 
fornia where they had lived for 14 years 
and moved back to Loveland to spend 
their retirement years. She preceded him 
in death in 1995 shortly after they had 
celebrated their 69th wedding anniver- 
sary and just 2 days before her 91st 
birthday. For many years he was active in 
photo exhibitions worldwide receiving 
many medals and honors. He had 
achieved the rating of master | for having 
had over 755 acceptances with over 171 
different pictures. In 1979 The Photo- 
graphic Society of America presented 
him with its highest honor, The Progress 
Medal for his achievements in photo- 
graphic equipment design. He was an 
honorary member of three camera 
clubs—The Photo Pictorialists of Milwau- 
kee, The Oakland Camera Club and the 
Rocky Mountain Camera Club. He was 
also a member of Tau Beta Pi, national 
engineering honor fraternity. Two daugh- 
ters—Sue Richardson of Casper Wyoming 
and Sally Kustka of Bowie Maryland, six 
grandchildren and three great grandchil- 
dren, survive him. 


During the 1990s I was fortunate 
to begin an intense and very 
revealing correspondence with 
Seton Rochwite. The dialogue 
began as a result of my research 


1904 - 2000 


into the history and development 
of the Stereo Corporation’s Contu- 
ra Camera. I had discovered what I 
believed to be the prototype for 
the Contura which peaked his 
interest and much to my delight 
found this to be the very camera 
which he had hand-crafted as his 
second camera & design subse- 
quent to his development of the 
Stereo Realist. Through our corre- 
spondence I became a searching 
historian and he a wealth of infor- 
mation, which developed into a 
mutual friendship. I promised him 
at the outset that I would assemble 
all this miraculous information 
with a series of articles about his 
life and about the Contura. As a 
tribute to him and his memory, | 
will present this fantastic story in a 
series in subsequent issues of Stereo 
World. 

As long as we all continue to use 
our vintage stereo camera equip- 
ment we all remain in debt to the 
genius of Seton Rochwite. It was a 
privilege to have known Seton and 
I will miss him. 


—Stuart Weiner @@ 


Seton Rochwite with a Stereo Realist, June, 1980. 
(Stereo probably by Isabelle Rochwite. Stuart Weiner collection.) 
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Seton Rochwite 


Some Remembrances and History 


the Stereo Realist camera, passed 


Gine' Rochwite, the inventor of 
away on July 18, 2000, having 


almost reached the age of 96. 
When we first met Seton we 


were in our first year of publishing 


| Reel 3-D News. Having already 
| done a lot of research in 1950's 


magazines, we were amazed that 


the inventor of a camera intro- 


Seton Rochwite, the Man Behind the 1950s 3-D boom. He is seen here in April, 1985, with 
the original prototype of the camera which became the Stereo Realist as he donates it to 
the California Museum of Photography in Riverside, California. (Stereo by David Hutchison) 


by Susan Pinsky & David Starkman 


duced to the world in 1947 was 
still alive—and very active as an 
award winning stereo photograph- 
er. We were both in our late 20s, so 
74 seemed “older” to us at the 
time. We had no way of knowing 
then that we would continue to 
know Seton, to see him almost 
every year, and exchange Christ- 
mas cards for another 22 years! 


Rochwite in his workshop in Loveland, Colorado, making part of the polarizer attachment 
for the Stereo Realist camera. (Stereo probably by Isabelle Rochwite) 
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The story of the Stereo Realist 
camera is unusual in many ways. 
The main point being that it was 
not commissioned to be designed 
by a major camera company, after 
a time of great research and devel- 
opment. It was based on the third 
stereo camera that Seton had built 
for himself for his own stereoscop- 
ic hobby. All of the key aspects of 
the camera, viewer, and slide 
mount were designed by just one 
man. And by the mid 1950s over 
40 brands of stereo cameras were 
on the market, copying this same 
format. HE was the man and this 
was the 3-D camera responsible for 
the stereo boom of the 1950s. 

In 1979 we did an article for Reel 
3-D News on the history of Seton 
Rochwite, and the cameras that he 
developed. We did this partly to 
share the history that Seton had 
shared with us, and partly to 
honor him as the recipient of the 
Progress Medal Award at the annu- 
al Convention of the Photographic 
Society of America (PSA) held at 
Hartford, Connecticut in October 
1979. 

Following are some updated 
excerpts from what we had writ- 
ten: 

Rochwite had been interested in stereo 
photography since 1929, and in photog- 
raphy in general, since he was 12 years 
of age. There is no doubt that he has 
been one of the great contributors to the 
art and science of photography. Seton’s 
outstanding contribution to photography 
was the invention of the Stereo Realist 
camera. Prior to World War Il, stereo 
photography had been limited to larger 
format cameras, and because of the 
sheer size and/or bulk were of limited 
scope. It was the advent of color film in 
the 35mm size that created the opportu- 
nity for the introduction of an appropri- 
ate 35mm format stereo camera. 

Seton was a lighting engineer at what 
is now the Wisconsin Electric Power 
Company. “I first saw 3-D pictures in 
1929 when | did some photofinishing for 
my boss, Irving Illing. As soon as | viewed 


his black and white glass stereo slides, 
other types of photography lost their 
appeal to me.” 

Seton built his first stereo camera in 
1930. It was made up, essentially, of 
parts from a pair of Kodak box cameras. 
It took adequate pictures in black-and- 
white. Better cameras of American and 
German manufacture could be pur- 
chased at that time. Seton elected to 
make his own, probably as much for the 
fun of designing and building it, as for 
enjoying its use later on. His second cam- 
era, built in 1932, was of all-metal con- 
struction and used a pair of 50mm Cer- 
tar f/4.5 lenses in Vario shutters with 
interlocked focusing and aperture adjust- 
ments. Neither of these cameras was par- 
ticularly significant in itself. The self- 
assigned task of designing and building 
them gave Seton the experience and 
confidence to go ahead when the time 
was right for a third experiment. 

When Kodachrome was introduced in 
1936 (in 35mm format in 1938) Seton 
was quick to visualize its significance in 
connection with stereo. Here was a nat- 
ural marriage—a chance to combine the 
inherent realism of color with stereo’s 
built-in depth effect. He assumed that 
the big camera manufacturers would see 
it the same way. He waited for them to 
bring out the ideal stereo outfit—a cam- 
era designed to use 35mm Kodachrome. 
He waited, but nothing happened. 

Nothing kept on happening. Seton 
finally decided that, if he wanted his 
dream camera he would have to build it 
himself. He started shopping around for 
a pair of used cameras to provide parts 
and lenses, meanwhile wondering what 
would be the best picture size to use. 
The combination he came up with 
became the standard of the stereo field 
in the 1950's. He selected a pair of Uni- 
vex Mercury cameras with 35mm Wol- 
lensak Tricor f/3.5 lenses that had been 
worth $25 each, new, in 1938. That's 
where the 35mm focal length of modern 
stereo camera lenses came from. 

He chose the 5-perforation-wide pic- 
ture on 35mm film as a most economical 
size, one his lenses would cover well, and 
a most convenient size for which to 
design a stereo film transport system. He 
did not remember if he had seen the film 
transport progression that had been 
invented by Colardeau in the 35mm 
Homeos camera of Jules Richard, but he 
essentially updated that same idea from 
a 4 sprocket to 5 sprocket (square) film 
format. This allowed for a 70mm lens 
separation, with half of two frames avail- 
able between each stereo pair. This creat- 
ed virtually no wasted film, and allowed 
for 28 or 29 stereo pairs on a 36 expo- 
sure length of 35mm film. That’s the 
source of the Realist stereo-picture for- 
mat. 

The camera was finished in 1940, 
along with its companion viewer. Seton’s 


Kin-dar. 


first slides had to be mounted for view- 
ing, and the most convenient glass for 
him to use came in 3% x 4 inch lantern- 
slide plates. Cutting one in half gave him 
two pieces 1% x 4 inches, which is the 
over-all size of the Realist format stan- 
dard stereo mount. Thus, most of the 
basic elements of modern stereo evolved, 
not in a big research laboratory, but in 
an amateur’s home workshop. The David 
White Company of Milwaukee became 
interested, but the war intervened, and it 
was not until 1947 that Seton’s camera 
was placed on the market as the Stereo 
Realist, which started the 1950's stereo 
boom which continues to this day. 

Upon llling’s encouragement, Seton 
took his camera to the David White 
Company. The Milwaukee firm, founded 
in 1900, specialized in the production 
and sale of precision optical instruments. 
Seeking new products to replace those 
they had produced during the war, 
David White bought Seton’s designs for 
the camera, viewer and home mounting 
kit. 

During the years 1943-47 Seton 
designed and developed the Stereo Real- 
ist camera, including giving it its most 
descriptive name and logo design. The 
camera and its companion slide viewer 
appeared on the American market during 
the summer of 1947. By the middle of 
the 1950s Kodak, Revere, Graflex and 
TDC followed suit with their own cam- 
eras. 

Later on, Seton developed the Kin-Dar 
attachment for the Exacta camera, per- 
mitting close-up photography in 3- 


Mec 


Three cameras designed by Seton Rochwite. Top: Stereo Realist, center: Contura, bottom: 


dimensions of small moving objects at a 
distance of 3 to 13 inches, which, in 
itself, is an outstanding contribution. The 
Kin-Dar camera was an assignment by 
Kin-Dar Corporation of South Milwaukee 
to design a camera that would take good 
stereo pictures with a minimum of effort 
and could be made to sell for less than 
$100. The Kin-Dar camera resulted, with 
a price tag of $99.50. It retains some 
unusual features similar to those of the 
Realist, like a left-hand shutter-release 
button and viewfinder window placed at 
the bottom of the camera. Other details 
are entirely different—it is focused by a 
large knob at the top center of the cam- 
era, which moves the lens board in and 
out instead of shifting the film within the 
camera. A single window at the back of 
the camera serves the dual purpose of 
rangefinder and viewfinder. 

Perhaps the most beautifully designed 
stereo camera is the almost-unknown 
Contura, which Seton designed for 
Stereo Corporation in Milwaukee. It 
resembled the Stereo Realist, including 
the bottom rangefinder. The lenses and 
the shutters appear to be of Ilex manu- 
facture. It had a lens aperture of f/2.7 to 
f/22. Shutter speeds B to 1/100. 
Rangefinder focusing. The shape, the 
center knob, and saddle leather trim 
make it an unusually graceful camera in 
appearance. Like the Stereo Realist and 
Kin-Dar, it also had a left hand shutter 
release button, although Seton was right 
handed. Seton designed the technical 
details of the camera, but the sleek look 
of its design is due to the work of the 
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visual stylist Brooks Stevens, who 
designed racing boats, and later the 
Excalibur automobile! 

The Progress Medal of the Photo- 
graphic Society of America is awarded 
annually to a person who has made an 
outstanding contribution to photography 
or an allied subject. Seton Rochwite cer- 
tainly fit that description. 

Information for this article was com- 
piled and reprinted from contributions 
by Joseph P. Fallon, Jr., “Stereo Today” by 
Robert L. Mcintyre, “Seeing Double Two: 
The Stereo Renaissance” by Steve Cop- 
pinger and Barbara Beniak, Greg Taylor 
at Stereo Photography Unlimited, Three 
Dimensional Projection by Earl E. Krauss, 
and Susan Pinsky’s interviews with Seton. 


In April 1985, Seton and his wife 
Isabelle donated their vast collec- 
tion of prototype photographica, 
that he had created since the 
1930s, to the California Museum 
of Photography in Riverside, Cali- 
fornia. We were fortunate to be on 
hand, along with NSA members 
David Hutchison, Nick Graver, and 
Ed Earle, curator of the Keystone- 
Mast stereoview collection, to wit- 
ness the donation. (SW July/Aug. 
’85, page 24.) 

In a recent posting on the 
“Photo 3-D” mailing list, Allan 
Griffin of Pymble, Australia, a 
mutual friend, added these 
thoughts: 


| remember well, way back in the early 
days, Seton had only just completed his 
add-on “Realist Polariser” project. | was 
able to admire the care and attention to 
detail which went into the engineering 
and production. Even the engraving 
which identified the three element 
attachment was done with infinite care. 
On subsequent visits, after being offered 
one of his hallmark dry martinis, | always 
had to go down to the basement and 
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Seton and Isabelle Rochwite at the Salt Lake City PSA Convention, October, 1981. 
(Stereo by David Starkman) 


look over his complete and most impres- 
sive small project workshop. Seton was a 
most organised person. His stereo-slide 
filing system was a wonder to behold 
when compared with my own and that 
of many others! | was able to discuss at 
length details concerning the evolution 
of the Realist camera and the 4 X 1%" 
Realist stereo slide format. Seton said: “It 
was simple. | just took a 4" lantern slide 
of the time and cut two slices off it of 
appropriate height”! 

Prior to this and at the same time, the 
makers of the French Verascope f-40 had 
settled for a 44" long 35mm standard 
stereo slide. This was eventually dropped 
in favour of the Realist 4" format because 
of the sheer volume of the Realist popu- 
larity. Seton never did acknowledge that 
my Verascope f-40 or Belplasca 7 perf 
format was a nice format in its own 
right, and at one stage (25 years ago) he 
was visibly upset when he learned that | 
was shooting sports and hypers with my 
Konica Twin FS-1s. He seemed to feel let- 
down if folks were not shooting 5 perf 
Realist exclusively! After | learned this, | 
never again raised the subject of any- 
thing in the realm of wider formats but 
allowed the Realist to remain king in its 
realm, thus ensuring the continuity of 
our long friendship! 

As Ray Moxom mentioned, it is indeed 
rare to find an inventor who stayed with 
one of his inventions for life, enjoying the 
artistic and creative potential which it 
introduced into his life. Further, Seton 
told me that the people who shot stereo 
(mostly in the ranks of Stereo Division— 
PSA) turned out to be his favourite peo- 
ple—people who proved to be those 
with whom he found a great deal in 
common. The fact that he achieved Mas- 
ter Stereographer 1 level when more 
acceptances were required than is the 
case today, speaks for itself. We were at 
the ‘79 PSA event where Seton was 
awarded the Progress Medal for service 
to photography in general—and in par- 


ticular, stereo. His address to the PSAers 
present was a highlight. With no notes, 
the address was from the heart, in parts 
emotional and in total, eminently memo- 
rable. The standing ovation was pro- 
longed and heartfelt. 

To close, may | simply say that my life 
has been the richer for knowing Seton 
Rochwite at the personal level as well as 
at the level of competitive stereo photog- 
raphy. I’m sure he would forgive the per- 
sonal references above. It was a privilege 
to know him. 


We feel privileged to have 
known Seton (and Isabelle, his 
wife of more than 60 years), and 
hope that we have been able to 
share just a little of the incredible 
significance that this kind and 
gentle man has had on all of us 
who enjoy the hobby of stereo 
photography today. We will miss 
| Seton, but his spirit and his images 

will live on and beyond us, in full 
| color 3-Dimensional Kodachrome. 

(For more on Seton and the 3-D his- 
tory of his contributions see Stereo 
World July/August 1988 “A Visit with 
Seton Rochwite” by Mark Willke.) o@ 


Upcoming NSA 
Conventions 


2001 

July 19-23 at the Adam’s Mark 
Hotel in Buffalo, New York. Con- 
tact Marty Abramson: martz3d@aol 
.com or visit the NSA 2001 web site 


at: http://pweb.netcom.com/~bd3d/ 
nsa2001.html. 


2002 


July 11-15 at the Holiday Inn in 
Riverside, California. Contact Mike 
Aversa: mikjr@aol.com or Lawrence 
Kaufman: kaufman3d@earthlink.net 
or visit the NSA 2002 web site at: 


http://www.3dgear.com/NSA. 
2003 

July 23-29 at the Embassy Suites 
in North Charleston, South Caroli- 
na. Contact Bill Moll: whmoll@aol 
com. 


2004 
July, 2004 at the Doubletree 
| Jantzen Beach in Portland, Oregon. 
| Contact Diane Rulien: dianer@first 
| world.net. ow 


Arthur Girling 
1916-2000 


tereo artist, 
Gautier, and 

founding mem- 
ber of the Interna- 
tional Stereoscopic 
Union Arthur 
Girling died April 
17, 2000 at the age | 
of 84. He had served 
as both secretary of 
the group and as 
editor of Stereoscopy, | 
as well as organizing | 
annual conventions 
for the Stereoscopic 
Society in England 
through the 1970s and early ’80s. 

NSA member Girling became 
known internationally for his 
expertise in stereoscopic drawing 
techniques following the 1990 
publication of his book Stereoscopic 
Drawing—A Theory of 3-D Vision 
and its Application to Stereoscopic 
Drawing. In his Stereo World review 
(Vol. 17 No. 5, page 19), 3-D con- 
version artist Ray Zone said of the 
book: 

Setting forth as it does some of the 
fundamental principles of stereoscopic 
drawing, it fills a void in the bibliography 
of 3-D. Furthermore, it provides a theo- 
retical grounding for the consideration of 
what is (after 150 years) still a “new” art 
form, a medium created expressly for 
binocular enjoyment....Without a theo- 
retical context for decades, this new art 
form has been relegated to the status of 
“novelty” or “gimmick”. The complex 
dynamics of displaying this art form have 
been kept in cultural backwaters for 
years. Now, with the publication of this 
book, 3-D drawing and conversion can 
be integrated into the world of fine art 
and general aesthetics. 


In the same Stereo World issue as 
the above, Arthur Girling reviewed 
the 3-D conversion work of Ray 
Zone in the 80 page, 1990 DC 
Comics publication Batman 3D. 
Commenting on the loss of Arthur 
Girling in his keynote speech to 
the 2000 NSA Convention in Mesa, 
Ray Zone credited him for his 
influence, noting that “This gentle, 
precise and wonderful man 


“Boas is OUT!” 


AN GIRLING 


One of many entertaining 3-D drawings that Arthur Girling did for Stereoscopy and 


the Stereoscopic Society Journal, this one illustrated a point in an article about 
entering slides in international competitions, warning that some subject matter (like 
snakes) may get low scores from judges with a strong aversion. The cartoon is unique 
in that it combines a flat drawing with a stereo pair. It appeared in Stereoscopy, 


April, 1981. 


inspired me with his 3-D conver- 
sions....He was most generous with 
his time and his advice.” 

Girling’s penchant for satire 
wasn’t limited to his stereo draw- 
ings. His 1976 “Instant Gobblede- 
gook” article (reprinted in the July, 
2000 issue of The Stereoscopic Soci- 
ety Journal) provides sets of inter- 
changeable phrases to be used in 
writing comments about the stere- 
ographs in folios or in competi- 
tions. My favorite is number 4 
from Table B. The gobbledegook 
phrase (Part 1) is “...the emergent 


potential of the subordinated fea- 
tures...” while the more direct 
phrase (number 4, part 2) is “...this 
flat, washed-out landscape where 
only the dust spots are stereoscop- 
IGos 

ISU and Stereoscopic Society 
gatherings have lost one of their 
most delightful and gentle partici- 
pants. In his familiar bow tie, with 
his special sense of humor and 
ability to both produce and inspire 
3-D drawings and anaglyphs, 
Arthur Girling will truly be missed. 


—John Dennis @@ 


Books IN Stereo 


Books ABOUT Stereo 
Books RELATED to Stereo 


If a book even MENTIONS stereography or stereographers, there’s 
a good chance that you can order it from the NSA Book Service! 


For a complete catalog and ordering information, contact the NSA Book 
Service, 4201 Nagle Road, Bryan, TX 77801 or visit the NSA web site: 


-N$a-90.0F 
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odore 


was a forceful and charis- 

matic President about 
whom opinions were 

hardly ever neutral, 
and his firm opposi- 
tion to Japanese 
expansionism was 
viewed by some as 


Portrait of 


orn of a wealthy and 
Bena prominent New 

York family and educated 
at Harvard, young Roosevelt 
studied law before embarking, 
while still in his twenties, on 
a political career as a mem- 
ber of the New York state 


legislature. Although he warmongering. A 
gained nationwide exposure as | carry him into the White House, strong Navy, conservation of nat- 
Assistant Secretary of the Navy | where he actively sought a better | ural resources, relations with Latin 


during wartime, his first attempt at | “deal” for the American people. He | America, German militarism, and a 
elected national office came two 


years after peace was restored, “The good citizen makes a good state” - President Roosevelt at Muskegee, Indian Ter- 
when he was nominated for Vice- | ritory. (Underwood & Underwood) T.R. forcefully makes a point during one of hun- 
President of the United States. His dreds - perhaps thousands - of speeches he delivered during his 7 1/2 years in the 
reputation as a vigorous reform White House. While he was President, T.R. managed to visit at least 45 states, three 
Governor of New York helped of which were still territories at the time - and he was stereographed in no less than 


42 of them! A fair number of Roosevelt views are dramatic close-ups such as this 


PUR 
me cw 
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Part I: The Man and His Presidency 
sevelt’s Vigorous Career 


broad agenda of sweeping domes- 
tic reforms were all of concern to 
him as President. He repeatedly 
proved himself the friend of labor 
and the common man but angered 
many of his own class because his 
programs increased government 
regulation of business. His engag- 
ing smile and outgoing personality 
radiated both warmth and confi- 
dence. One of our most frequently 
quoted Chief Executives, he was an 
inspiring communicator who used 


the presidency as a forum to reach 
out to the American people on 
issues he felt passionately about. 
He also broke with tradition by 
seeking a third term in the White 
House. Forced to overcome physi- 
cal infirmities on his road to the 
nation’s highest office, he also 
barely escaped assassination by a 
deranged gunman. Deteriorating 
health plagued his last years and 
he died in his early sixties, just as 
the nation was emerging from the 


“President Roosevelt bowing to the cheering multitude of Phila. High School Boys.” 
(x4904 by William H. Rau) Many T.R. views encountered today are Library of Con- 
gress “surplus duplicates” originally acquired by collectors in trade - a practice the 
institution no longer permits. This view has a hand-written title - perhaps by Rau 


himself. 
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by Richard C. Ryder 


terrible ordeal of global war. Stere- 
ographed both before and after 
attaining the presidency, he is | 
remembered today as one of our 
greatest Presidents, although his 
popularity was—and remains 
today—by no means universal. 

Astonishingly, the above para- 
graph is an accurate description of 
both Franklin Delano Roosevelt 
and his distant cousin Theodore! If 
we add the significant qualification 
that he was probably the single 
person most widely photographed 
in stereo, then it is clearly the 
Republican Roosevelt to whom we 
refer. 
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There is little doubt that Presi- 
dents William McKinley and 
Theodore Roosevelt appear in 
more stereographs than any other 
individuals. Indeed, these two so 
dominate the personality genre 
that at times it is difficult to 
remember that someone, probably 


President Warren G. Harding, must 


come in a distant third; William 
Jennings Bryan and President Taft 


“President Roosevelt speaking on the country’s currency laws, - at Quincy, Illinois.” 
(Underwood & Underwood) One of the most amazing of the Roosevelt stereos - and 
one that clearly underlines the character of the man. T.R. delivers a speech while 
standing on a chair so as to be more visible to the crowd! 


are also well represented as possi- 
ble third-place contenders. But 
which of the two front runners, 
McKinley or Roosevelt, was more 
widely stereographed? 

Writing in Stereo Views: A History 
of Stereographs in America and Their 


“The submarine Plunger manoeuvering, during inspection by President Roosevelt, 
Oyster Bay.” (#7757 by Underwood & Underwood) Roosevelt was a study in con- 
trasts. He was the first President to submerge in a submarine, to fly in an airplane, 
and to ride (voluntarily) in a car. Yet he preferred horses to automobiles, and for years 
refused to have a telephone at Sagamore Hill. 
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Collection, William C. Darrah, the 
dean of stereographic historians, 
implied in 1964 that more views 
were taken of McKinley and that 
interest in the presidential stereo- 
graph declined during T.R.’s tenure 
in the White House. This assess- 
ment is, I believe, misleading. 
For one thing, stereographs of 
William McKinley appear to be 
confined to the period from 1897 
through 1901, the approximately 


“President Roosevelt and Booker Washington reviewing the 6x [?] ‘Industry’ floats, 
Tuskegee, Ala.” (#832 by U&U) T.R.’s support of African-Americans, mild though it 
was, nevertheless was too strong for many in an intensely racist age. When the Presi- 
dent invited Washington to lunch in the White House, it provoked a storm of criticism 


throughout the South. 


four and one-half years of his pres- 
idency. Furthermore, much of the 
interest in McKinley came as a 
result of his assassination when 
additional views of the President 
were no longer obtainable. This 
did not stop the various stereo 
publishers, who merely recycled 
old negatives as they rushed to 
issue commemorative views—or 
even sets. The most familiar of 
these, Underwood's “William 
McKinley — Beloved by All the Peo- 
ple”, was issued in a total of five 
different formats, of 12, 24, 48, 54, 
and 60 cards, the latter complete 
with a 183-page, clothbound 
guidebook, all for $10.75, with the 
added option of a velvet-lined 
leather case with the inscription 
embossed in silver for an extra 
$1.50. All of the lesser sets are 
breakouts from the latter, however, 
and are confined to the same 60 
cards. Many of these views depict 
the various memorial services and 
do not show the President himself. 
McKinley’s was almost certainly 
the most extensively stereographed 
of all funerals. Here it is Harding 
who runs a respectable second. 
The immense success of these 
commemorative issues may be 
judged by the frequency with 
which such views turn up. Further- 


more, although views of McKinley 
may be encountered as often as 
those of T.R., one is apt to find 
more duplication of individual 
views. This is suggestive not of 
widespread coverage of the subject 
but rather of a tremendous leap in 
sales that accompanied the emo- 
tional catharsis of the assassina- 
tion. 

Roosevelt on the other hand was 
President for seven and one-half 
years, from September of 1901 
until March of 1909, and views of 
him are decidedly not confined to 
this period but also include his 
tenure as Assistant Secretary of the 
Navy, military service in Cuba in 
1898, governorship of New York, 
and Vice-Presidency, as well as at 
least a few views of his post-presi- 
dential career, especially during the 
1912 election. Stereo coverage of 
Roosevelt therefore spans at least 
fourteen years—even if one doesn’t 
include a problematic Anthony 
view of Teddy and his brother 
Elliott watching Lincoln’s funeral 
procession in New York City in 
April of 1865. 

Secondly, Theodore Roosevelt 
loved publicity—and knew how to 
get it. His activities were so varied 
and colorful as to leave more con- 
ventional politicians and diplo- 


mats exhausted and spluttering in 
despair. In short, given the oft- 
repeated quip that Roosevelt want- 
ed to be “the bride at every wed- 
ding and the corpse at every funer- 
al,” one imagines he would have 
been slightly offended if he were 
not in fact more widely stereo- 
graphed than anyone else! 

Actual collecting experience 
seems to bear this out. It is certain- 
ly possible for a serious collector to 
amass more than a hundred Roo- 
sevelt stereos with some effort, and 
Gordon Hoffman, one of the most 
well-known of personality collec- 
tors, has cataloged almost 600 
such views. In his estimation, Roo- 
sevelt views may outnumber those 
of McKinley by perhaps a 3 to 1 
margin. The picture is complicat- 
ed, however, by the fact that many 
of the Roosevelt stereographs con- 
sist of Library of Congress “surplus 
duplicates” acquired by collectors 
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through trades with the facility 
over the years, and may therefore 
represent views which were copy- 
righted but not commercially mar- 
keted. While this in no way miti- 
gates the value of such views, it 
does raise the question as to 
whether McKinley views in the 
Library were as carefully culled. If 
not, and this would seem to be the 
case, the practice must certainly 
bias any sampling in favor of Roo- 
sevelt. Furthermore, the relative 
density of stereographic coverage 
(the number of views per equiva- 
lent time period) is even harder to 
assess and here the two Presidents 
seem more nearly equal. 

Despite the fact that by 1900, 
major publishers like Underwood, 
Keystone, and White had crowded 
many of the smaller entrepreneurs 
out of the stereo business, Roo- 
sevelt appears in views issued by 
perhaps a dozen smaller photogra- 
phers, while fairly extensive group- 
ings were issued by Underwood, 


White, Keystone, Rau, and Kilburn. 


Perhaps 80% of all Roosevelt stere- 
os are by Underwood. The lesser 
publishers include Berry, Kelley & 
Chadwick, C. H. Graves’ Universal 
Photo Art Co., Griffith & Griffith, 
T. W. Ingersoll of St. Paul, W. S. 
Smith’s Standard Scenic Co. (based, 
like Keystone, in Meadville, Pa.), 
the Viking View Co. of Sioux Falls, 
S.D., C. L. Wasson’s International 
Stereograph Co., the Whiting View 
Co. of Cincinnati, and R. Y. 
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“Theodore Roosevelt as a Rough Rider at Tampa, Florida.” (R. Y. Young, American 
Stereoscopic Co.) T.R.’s decision to quit the Navy Dept. to organize the 1st U.S. Vol- 
unteer Cavalry was seen as madness by his colleagues. Yet it proved to be the path to 
destiny. An unusual maker - most Rough Rider stereographs are by Underwood. 


Young’s American Stereoscopic Co. 

As might be expected of any 
President, there are numerous 
views of T.R. at his desk or posing 
in his White House office (he was 
the first President to formally refer 
to the Executive Mansion by its 
more well-known name). There 
also are views of him relaxing with 
his family and political associates 
at his home at Sagamore Hill on 
Long Island. 

But Roosevelt traveled more 
extensively than any previous Pres- 
ident—and I have encountered 
views of him in no less than forty- 
two of the forty-eight contiguous 
states (three of which were still ter- 
ritories during his presidency). By 
far the largest assemblage is from 
New York state, as might be antici- 
pated, but several other states are 
represented with a dozen or more 
views, Virginia, Colorado, South 
Carolina, and Texas among them. 
And some of the omissions are 
rather curious—I am not aware of 
his having been stereographed in 
either Louisiana or Mississippi, 
despite the fact that it was during 
a highly-publicized hunting trip to 
precisely these two states that the 
legend of the “teddy bear” was 


_ born. Furthermore, he could hard- 


ly have failed to have been stereo- 
graphed in New Jersey since he is 


known to have spoken there fre- 
quently and had to pass through 
the state to get from New York to 
Washington! The other states from 
which T.R. presidential stereo- 
graphs appear to be lacking are 
Delaware (another curious omis- 
sion), West Virginia, and Kentucky. 
Roosevelt was stereographed in 
Florida both as a Rough Rider back 
in 1898 and as President. There 
appears to have been a conscious 
effort on Roosevelt's part, probably 
realized, to visit all forty-eight 
states during his presidency, and it 
is entirely possible that presiden- 
tial stereographs from the six miss- 
ing states may exist. 

Roosevelt was also the first Presi- 
dent to leave the country during 
his term of office (although some 
might quibble that his visit to 
Panama aboard the battleship 
Louisiana did not entail leaving 
American soil since the Canal Zone 
technically was under U.S. sover- 
eignty). Nevertheless, Roosevelt 
was stereographed in Panama, in 
Cuba (during the Spanish-Ameri- 
can War), and in Egypt of all 
places (upon his return from an 
extensive post-presidential big- 
game safari with his son Kermit in 
1909). Other stereographs may 
exist from his travels in Europe in 
1910—particularly his attendance 
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“The nietiane Moment, Chief Justice Fuller administering the oath of Offi ice to Presi- 
dent William McKinley, March 4, 1901.” (U&U) A somber Roosevelt looks on as 
McKinley is sworn in. T.R’s accession to the second spot was made possible by the 
death of Vice-President Garret Hobart and the machinations of New York political 
boss Thomas Platt. In the event, T.R. would preside over the Senate (“badly” as one 
observer noted) for just four days before fate and an assassin’s bullets elevated him to 


the nation’s highest office. 


at the funeral of England’s King 
Edward VII in May of that year, an 
event that did receive fairly wide- 
spread stereo coverage. 

As with other Presidents, Roo- 
sevelt was frequently stereo- 
graphed while making speeches, 
usually in open-air settings. But 
how many other Presidents have 
been stereographed making a 
speech while standing on a chair 
so as to be more visible to the 
crowd? And Roosevelt was stereo- 
graphed in numerous other non- 
conventional settings as well. 
These range from inspecting a sub- 
marine (he was both the first Presi- 
dent to fly in an airplane—in 1910 
after he left the White House—and 
to submerge in a submarine), to 
hunting trips on horseback, and 
mediating the end of the Russo- 
Japanese War—an act for which he 
won the Nobel Peace Prize, the 
first American to be so honored. 
(He was also the only President 
ever recommended for the Con- 
gressional Medal of Honor, the 
nation’s top award for extraordi- 
nary courage in combat!) 

Cattle rancher, amateur boxer, 
explorer, police commissioner, war 
hero, author of some forty books— 


Roosevelt did it all. He remains the 
most entertaining—and exhaust- 
ing—of all our Chief Executives. 

It did not start out that way. 
Roosevelt was born amid the state- 
ly brownstones of New York's 
upper west side in 1858, of old 
Dutch ancestry. Underwood would 
subsequently comment on his 
“Dutch descent, with an admixture 
of Scotch-Irish blood,” noting that 
his “first American ancestor was 
Claes Martenzoon Van Rosevelt, 
who came over from Holland in 
1640.” 

The future President’s father, 
Theodore Sr., was a respected busi- 
nessman who was active in civic 
affairs, yet opted not to serve in 
the Civil War, perhaps because his 
in-laws were from the South. 
Young Theodore’s mother, Martha 
Bulloch Roosevelt, was from an 
aristocratic Georgia family and an 
uncle was a Confederate emissary 
in London. Nevertheless, this fail- 
ure to serve seemed a stain on his 
father’s reputation and years later, 
T.R. would feel compelled to prove 
himself in battle. That hardly 
seemed likely at the moment, 
however. 


A pale and sickly child, “Teedie” 
as he was then known, was often 
swept by frightening bouts of asth- 
ma. It was his father who encour- 
aged him to undertake a vigorous 
exercise and weight training pro- 
gram to build up his frail body. 
What the lad lacked in strength he 
made up for in intelligence. A 
prodigious reader, with a quick 
mind and abundant curiosity, he 
soon began a life-long fascination 
with nature, actually learning taxi- 
dermy to preserve the specimens 
he shot (another parallel with 
ED.R.). 

By the time he entered Harvard, 
his persistence had paid off. No 
longer sickly, T.R. excelled in both 
academics and athletics, being a 
formidable competitor in both 
boxing and rowing. Roosevelt 
championed what he called a 
“strenuous life” of physical exer- 
tion and, years later, he would in 
fact lose the sight of an eye while 
sparring in the White House, an 
injury he typically tried to conceal 
from his family to avoid upsetting 
them. 

Having broken with his long- 
time neighbor and childhood 
sweetheart Edith Carow, Roosevelt 
at Harvard fell madly in love with 
Alice Hathaway Lee, the elegantly 
beautiful daughter of an aristocrat- 
ic Boston family and the pair mar- 
ried soon after T.R.’s 1881 gradua- 
tion. During an extended Euro- 
pean honeymoon, T.R. couldn’t 
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resist abandoning Alice in order to 
climb Switzerland’s most notorious 
mountain, the Matterhorn, just 
sixteen years after it had first been 
scaled in a tragic assault which, 
while successful, had resulted in 
the deaths of more than half of the 
climbing party. Roosevelt’s climb 
was less eventful. 

Returning home, the young cou- 
ple took up residence with Roo- 


“President Roosevelt, Cardinal Gibbons and John Mitchell, mine workers’ day, Wilkes- 
Barre, Pa.” (#7753 by U&U) Roosevelt’s mediation of the 1902 Coal Strike marked 
the first time the Federal Government had intervened in a major labor dispute on 
behalf of the workers. Mitchell was head of the United Mine Workers and one of the 
most prominent labor leaders of the day. 
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“Hon. Thomas C. Platt, U.S. Senator from New York.” (Strohmeyer & Wyman, U&U) 
Although Boss Platt had helped engineer Roosevelt's elevation to the Governorship, 
the goals of the two men soon proved incompatible. Platt’s attempt to bury Roo- 
sevelt’s career in the Vice-Presidency would have dramatic and unforeseen conse- 


quences. 


sevelt’s mother in Manhattan 
while building a permanent coun- 
try home on Long Island. Despite 
upper-class prejudice, T.R. entered 
the rough-and-tumble world of 
New York politics and was soon 


elected the youngest member of 
the state legislature. His future 
seemed assured. But fate was about 
to deal him the cruelest of blows. 
Roosevelt was in Albany when 
he learned that his wife had just 
delivered a baby girl, also named 
Alice. But then another telegram 
arrived, informing him that his 
wife and mother were both 
desparately ill. Roosevelt, who had 


“President Roosevelt’s choicest recreation - amid Nature’s rugged grandeur - on Glaci- 
er Point, Yosemite.” (U&U) Roosevelt’s championing of conservation is probably the 
greatest single legacy of his Presidency. A life-long devotee of the wilderness, T.R. not 
only preserved many scenic areas but popularized the concept of conservation 
through the “bully pulpit” - his view that the Presidency provided a unique opportuni- 
ty to influence the values of his fellow citizens. 


already lost his father while at Har- 
vard, rushed back to Manhattan, 
where his mother lay dying of 
typhoid. Hours later, his wife, suf- 
fering either from complications of 
childbirth or Bright’s disease (the 
sources differ), died in his arms. In 
a cruel twist of fate, the date was 
Valentine’s Day, 1884, the fourth 
anniversary of their engagement. 
Roosevelt was crushed. Returning 
from the double funeral, he gave 
his baby daughter to his sister’s 
keeping, wound up his affairs, and 
departed for the West. Roosevelt 
never spoke of his wife again; 
young Alice would have to learn 
about her mother from other rela- 
tives. 

He had earlier bought a ranch 
near the small town of Medora in 
the Dakota Badlands. Here, for the 
next two years, he would try to 
bury his grief in exhausting work 
amid a harsh and unforgiving 
landscape. Here too he would lose 
his eastern snobbishness, learning 
to appreciate men for their abilities 
rather than their position in life. 
The cowhands would in turn 
quickly develop a bemused admira- 
tion for the supposed tenderfoot 
with the absurd spectacles and 
high pitched voice who, despite 


appearances, could lay out a 
threatening gunman with a single 
punch (T.R. said it wasn’t really a 
fair fight since the man was 
drunk). Again, he tracked robbers 
for days through a raging blizzard, 
subsequently escorting his captives 
more than a hundred miles to the 
nearest sheriff. 

Eventually, his grief dissipated if 
not forgotten, T.R. returned to the 
east and resumed his career in pol- 
itics, losing a bid for mayor of New 
York City despite a better than 
anticipated showing at the polls. 
Roosevelt’s personal life underwent 
a profound change as well. Unbe- 
knownst to him, his sister con- 
trived to bring about a reunion 
between the young widower and 
his former sweetheart and neigh- 
bor, Edith Carow. The plan worked 
and he and Edith were married in 
London the following December. 
At Sagamore Hill, Edith presided 
over home and growing family 
(which would eventually include 
four boys and another girl, in addi- 
tion to Alice). Roosevelt was a 
devoted husband and father and 
visiting politicians would often be 
left waiting for hours while he 
romped with the children. As 
Edith was later to tell one diplo- 


mat, “You must remember the 
President is about six.” 

T.R. spent six years as U.S. Civil 
Service Commissioner in Washing- 
ton before accepting a position on 
New York City’s Police Board. In a 
department rife with corruption, 
Roosevelt, as Police Commissioner, 
soon established a formidable rep- 
utation, roaming the streets of the 
worst slums at night with crusad- 
ing reformer Jacob Riis, looking for 
policemen who preferred the 
warmth of a local pub to walking 
their beat. He also helped to estab- 
lish what was in effect the city’s 
first police academy and pistol 
range. A firm believer in adherence 
to all the laws, he also stirred up 
dissension by enforcing the 
unpopular law closing saloons on 
Sunday. It was therefore with 
rather mixed feelings that New 
Yorkers bid him farewell as he 
departed for a new job in Washing- 
ton in the spring of 1897. 

During the presidential cam- 
paign of 1896, T.R. had barn- 
stormed the country, making 
speeches on behalf of Republican 
hopeful William McKinley. With 
McKinley’s victory, Roosevelt was 
appointed Assistant Secretary of 
the Navy, a post for which he was 
ideally suited, thanks in part to his 
long friendship with navy promot- 
er and historian, Capt. Alfred T. 
Mahan. Mahan’s belief that 
national greatness depended upon 
sea power and a large navy mir- 
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rored the views of Roosevelt. (T.R.’s 
first book, written while he was 
still a student at Harvard, had been 
a study of The Naval War of 1812, 
and was in fact so well received 
that it is still read even today!) As 
one of the more belligerent mem- 
bers of the Administration, Roo- 
sevelt was frequently frustrated by 
McKinley’s patient efforts to pre- 
serve peace with Spain, once going 
| so far as to comment privately that 
_ the President had “no more back- 
bone than a chocolate eclair.” 

As America’s relations with Spain 
worsened, Roosevelt contrived to 
secure command of the small Asi- 
atic Squadron for Commodore 
George Dewey. In the event of war, 
the squadron would have to deal 
with Spain’s naval force in the 
Philippines and Roosevelt sensed 
in Dewey an aggressive fighter. 
After the battleship Maine mysteri- 
ously exploded and sank in 
Havana Harbor in February of 
1898, Roosevelt took advantage of 
the temporary absence of Navy 
Secretary Long to issue specific bat- 
tle instructions to Dewey and to 
assure that he would continue to 
retain the services of his most 
powerful warship, the cruiser 
Olympia, which was scheduled to 
return to the United States for 
refit. As a result, within a week of 
the outbreak of hostilities, Dewey 
had sought out and destroyed the 
entire Spanish force with the loss 
of but a single American life—and 
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“President Roosevelt and his distinguished Party, before the ‘Grizley Giant’, Big Trees _| 
of California.” (U&U) Renowned naturalist John Muir stands just behind the Presi- 

dent's bent elbow. Muir, founder of the Sierra Club and instrumental in the preserva- 
tion of California’s “big trees”, probably did more to popularize the conservation ethic 
than any other person of his generation save Roosevelt. 


that due to heat stroke rather than 
enemy action! 

In a war that was fought largely 
by volunteer units, Roosevelt soon 
quit the Navy Department to form 
the 1st U.S. Volunteer Cavalry, bet- 
ter known as the “Rough Riders”— 
a move that his Washington col- 
leagues thought sheer madness. 
The regiment was a curious mix of 
eastern college athletes, western 
cowhands, Indians, and even a few 
outlaws, many acquaintances from 
Roosevelt’s younger days. Since he 
lacked practical experience in sol- 
diering, T.R. gave the top com- 
mand to Col. Leonard Wood, a 
friend who had won the Medal of 
Honor during the Apache Wars, 
with Roosevelt serving as second 
in command since, as he put it, he 
learned quickly. After several weeks 
of intense and arduous training at 
San Antonio, the regiment 
entrained for Tampa, Florida, most 
subsequently embarking, sans 
horses, for service in Cuba. 

There, after a series of bloody 
skirmishes, Roosevelt found him- 
self, as a senior officer virtually 
alone on horseback, leading his 
men in a headlong charge against 
the Spanish defenses atop San Juan 
and Kettle Hills near the key port 
of Santiago. It was what he would 


later describe as his “crowded 
hour.” With most of the nation’s 
press focusing its attention on the 
exploits of the colorful “Rough 
Riders”, Roosevelt had become a 
genuine war hero, recommended 
for the Medal of Honor—an award 
that would ultimately be denied 
not on merit but as an act of polit- 
ical retribution. In criticizing the 
Army’s abject supply arrange- 
ments, Roosevelt had angered and 
embarrassed the Secretary of War. 
Roosevelt also had been one of 
only a few participants to have 
publicly recognized the contribu- 
tions of the African-American 
“buffalo soldiers” of the Tenth 
Cavalry, who had stormed the San 
Juan defenses alongside the 
“Rough Riders”—although as a sop 
to Southern sensibilities, he had 
credited much of their success to 
their white officers. In an intensely 
racist age, T.R. as President would 
later take the unprecedented step 
of inviting Booker T. Washington 
to lunch in the White House. The 
action provoked such fierce criti- 
cism in the South that Roosevelt, 
political realist that he was, dared 
not repeat the gesture. Neverthe- 
less, his “Square Deal” of equal 
treatment for all clearly was meant 
to embrace everyone—even if the 


“Away from the cares of State - President Roosevelt ready to enter Yellowstone Park.” 
(U&U) T.R.’s trademark “ferocious” grin made him the darling of newspaper cartoon- 
ists (including J. N. “Ding” Darling). It’s no wonder he was humorously referred to as 
“Teethodore”. 


reality did not always match the 
intent. 

(Roosevelt’s attitude toward 
blacks did appear ambivalent at 
times. On the one hand, as Presi- 
dent, he would approve harsh sen- 
tences for several black soldiers in 
the so-called Brownsville Incident. 
Yet, for Roosevelt, this was more a 
question of military discipline 
than racism and when, during 
World War I, several black soldiers 
were lynched in the South, Roo- 
sevelt condemned the killings in 
the strongest terms, while Wilson, 
the President, responded with only 
a bland “no comment”.) 

Upon his return from the war, 
the popular Colonel was soon 
nominated for Governor by a 
Republican Party machine that saw 
a chance to capture the top spot in 
Albany. As New York’s Governor, 
Roosevelt was a zealous reformer, 
whose goals did not always coin- 
cide with the business-as-usual 
agenda of the party bosses. In 
short, T.R. had become an embar- 
rassment. To Boss Thomas Platt the 
answer seemed to be obvious, to 
“kick Roosevelt upstairs”, promote 
him to the one position in Wash- 
ington that had been the grave- 
yard of so many political careers, 


the Vice-Presidency. At least, he 
would be out of New York. 

It was McKinley’s old political 
mentor, Marc Hanna, who saw the 
flaw in the plan, pointing out that 
there would be but one life 
between “that damned cowboy” 
and the presidency. Nevertheless, 
the move would strengthen the 
ticket and the deed was done, 
much to Roosevelt’s displeasure. 

Hanna’s foreboding proved pre- 
scient. Within six months of Roo- 
sevelt’s taking office as Vice-Presi- 
dent, McKinley was shot by a 
young anarchist while greeting 
well-wishers following a speech at 
the Pan-American Exposition. Roo- 
sevelt hurried to Buffalo but his 
presence there was clearly awk- 
ward. Accordingly, with McKinley 
seemingly on the mend, Roosevelt, 
to reassure the country, went 
mountain climbing in the Adiron- 
dacks, miles from the nearest tele- 
phone. He had just finished climb- 
ing Mount Marcy and the party 
was descending when a runner was 
spotted hurrying up the trail from 
below. Roosevelt had gone as high 
as he could in New York; now 
another summit awaited. By the 
time he reached Buffalo, after a 
harrowing, breakneck night ride 
via horse and buggy along treach- 


erous mountain roads, the Presi- 
dent was dead. T.R., at 43, had 
become—and remains today—the 
nation’s youngest Chief Executive. 

In the wake of McKinley’s assas- 
sination, Roosevelt, to placate the 
Party leadership, promised to “go 
slow” and, for a time, he kept his 
word. But when the nation’s 
anthracite coal miners went on 
strike in 1902 for higher pay and 
to protest the abysmal lack of safe- 
ty standards in the mines, Roo- 
sevelt acted. With the nation’s coal 
supply dwindling and winter com- 
ing on, T.R. offered to arbitrate the 
dispute. But the mine owners, hes- 
itant to grant the union equal 
recognition, balked, and Roosevelt 
threatened to take over the mines. 
The ploy worked. Eventually, an 
agreement was worked out that 
granted many of the miners’ 
demands. Roosevelt had shattered 
precedent. Although governments 
had long intervened in labor dis- 
putes, it had always been to pro- 
tect the interests of big business— 
T.R. was the first to intervene on 
behalf of the workers. 

Roosevelt represented both the 
new century and a newer, more 
forceful presidency—with dynamic 
executive leadership of a kind that 
hadn’t been seen since the time of 
Abraham Lincoln. Furthermore, 
the rise of Theodore Roosevelt 
marked the demise of the Civil 
War as a determining factor in 
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American politics. T.R. was the first 
Republican President elected since 
the Civil War who had not been a 
serving officer in that conflict. And 
the only Democrat to occupy the 
White House in the interim, 
Grover Cleveland, had gotten 
there by defeating the only Repub- 
lican candidate of the period who 
had not served in the Union Army. 


“President Roosevelt and Senator Fairbanks, at Sagamore Hill, Oyster Bay, N.Y.” 
(U&U) Neither man appears particularly at ease in this 1904 campaign image. Play- 
ing second fiddle to the irrepressible Roosevelt was never an easy task. Charles Fair- 
banks (for whom the city in Alaska is named) would go on to oppose T.R’s bid for the 
Republican nomination in 1912. Four years later, the former Indiana Senator would 
run again for the Vice-Presidency, this time with Charles Evans Hughes. 


Roosevelt was the first President 
who was too young to really 
remember the conflict, and the 
first whose ancestry embraced both 


“ ‘We wish peace because it is right’ - President Roosevelt delivering his Inaugural 
Address, Washington.” (U&U) On a similar occasion four years before, Roosevelt had 
been shunted into the background. Now he occupies center stage. The 1905 Inaugu- 
ration was stereographed more extensively than any other event of T.R.’s Presidency, 
by Underwood, Keystone, and H. C. White, with the latter alone issuing a series of 18 
views. 
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sides in the struggle. With Roo- 
sevelt, the time-honored (and 
remarkably successful) Republican 
campaign stratagem of “waving 
the bloody shirt”—portraying the 
Democrats as the party of dis- 
union—became a thing of the past. 
It was therefore as far more than 
simply a technicality that Roo- 
sevelt marked the transition from 


“Working for Peace - President Roosevelt and Envoys of Mikado and Czar on the 
Mayflower.” (#7744 by U&U) Roosevelt's skillful supervision of the 1905 Portsmouth, 
NH, Treaty negotiations ending the Russo-Japanese War won him the Nobel Peace 
Prize, the first such award given to an American in any category. 


nineteenth to twentieth century 
America. 

T.R. was part of what was termed 
the “progressive movement”. This 
was a group of largely urban-based, 
middle class reformers who 
believed that government should 
operate in the interest of “the peo- 
ple” as a whole, rather than just 
the wealthy and influential; this 
flew in the face of the traditional 
“laissez-faire” concept that govern- 
ment should not interfere with pri- 
vate business. They also believed 
that meaningful social change 
could be brought about simply by 
political reforms—this is a major 
reason why women at this time 
focused so much of their energies 
on gaining the vote. (Incidentally, 
Roosevelt would be the first major 
presidential candidate to back a 
women’s suffrage amendment—in 
1912). 

America at the turn of the centu- 
ry was in the grip of the “trusts”, 
large business combinations that 
often artificially manipulated 
prices and squeezed the public for 
ever larger profits—as railroad 
tycoon William Vanderbilt once 
told a reporter who had confront- 
ed him: “The public be damned.” 
Popular outcry had led to an 
attempt to regulate the trusts with 
the passage of the Sherman Anti- 


Trust Act in 1890 but the law had 
never been enforced. Roosevelt was 
determined to reign in these 
“malefactors of great wealth,” as 
he termed them. When a giant 
monopoly named Northern Securi- 
ties contrived to rig railroad rates 
throughout the entire Pacific 
Northwest, Roosevelt acted, suing 
the company under the Sherman 
Act and eventually securing its dis- 
memberment by order of the 
Supreme Court. Roosevelt had 
“busted” his first trust. Millionaire 
banker J. P. Morgan (who more 
than anyone else symbolized the 
unbridled power of the trusts) was 
stunned; completely missing the 
point, he felt the President should 
have come to him to work out a 
private settlement of the dispute. 
But if T.R. gained widespread 
renown as a “trust buster”, he was 
careful to discriminate between 
those monopolies that harmed the 
public welfare and those that did 
not. Despite what Morgan might 
think, he was no wild-eyed radical. 

Trusts were only one of a host of 
social evils spawned by rapid 
industrialization in the decades fol- 
lowing the Civil War, ills that 
attracted the barbed pens of sensa- 
tionalizing journalists at the turn 
of the century. It was Roosevelt 
who coined the popular—but 


unflattering—term of “muckrak- 
ers” to describe these writers (the 
term was based on a character in 
John Bunyan’s Pilgrim’s Progress, a 
popular 17th Century English liter- 
ary work—Roosevelt was constant- 
ly amazing people with his breadth 
of literary knowledge). Neverthe- 
less, if the term was less than com- 
plementary, the “muckrakers” 
served a useful function as a stimu- 
lus for social change. A case in 
point was Upton Sinclair’s The Jun- 
gle, a shocking expose of the meat- 
packing industry that led Roosevelt 
and others to push through the 
Pure Food & Drug Act of 1906 and 
other pieces of what would one 
day become known as “consumer 
protection” legislation. 

Roosevelt’s greatest legacy as 
President was in the area of conser- 
vation. America’s spectacular 
growth was due in no small part to 
the rapid exploitation of its abun- 
dant and easily accessible 
resources—exploitation that was 
often thoughtless and wasteful. 
Nature was seen as an adversary to 
be overcome by the march of 
progress. No one worried about the 
decimation of wildlife, or mining 
practices that stripped bare the 
land to the forces of erosion, or 
clear-cutting of timber—there was 
always another forest beyond the 
next hill. It was Roosevelt more 
than any other single individual 
who changed public attitudes, 
spawning an interest in natural 
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preservation that continues to the 
present day. A master of communi- 
cation, T.R. saw the White House as 
a “bully pulpit”, a forum from 
which to preach the virtues of con- 
servation to the American people. 
And they listened. 

Through the dedicated efforts of 
a few individuals (including stereo 
photographer William H. Jackson), 
Yellowstone had been set aside as 
the nation’s (and the world’s) first 
National Park as far back as 1872. 
But little had been done since 
then. Roosevelt would set aside 
hundreds of thousands of acres of 
land in National Parks, National 
Forests, Wildlife Refuges, etc., not 
just more than any other President 
but more than all previous Presi- 
dents combined! These included 
such wonders as Crater Lake, Mesa 
Verde, Petrified Forest, and the 
Grand Canyon. He also established 
an entirely new category of pro- 
tected area, the National Monu- 
ment—of which Wyoming’s spec- 
tacular Devil’s Tower was the first, 
in 1905. 

In this effort, Roosevelt was 
aided by several key individuals, 
such as California naturalist John 
Muir and future Pennsylvania Gov- 
ernor Gifford Pinchot; he appoint- 
ed the latter as head of the Forest 
Service (with the rather quaint title 
of Chief Forester). Pinchot was so 
determined in his efforts to pre- 
serve forest land that he soon 
aroused the ire of the timber inter- 
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“President Roosevelt and President-elect Taft ascending the Capitol steps, Inaugura- 
tion of Taft, Washington, U.S.A.” (#9951 by H. C. White) Roosevelt is barely visible 
through the swirling snow to the left of the top-hatted Taft. T.R.’s relationship with his 
successor would prove just as stormy. 


ests. At their behest, Congress in eign policy issues. For one thing, 
1907 passed an amendment to a Roosevelt intended to demonstrate 
vital appropriations bill that for- to the rest of the world (and 
bade the President to place any Europe in particular) that America 
more land under the jurisdiction had arrived as a “great power” and 
of the Forest Service. Surely that could be trusted to act like one. 
would restrain Roosevelt. T.R. duly This included playing a construc- 
signed the bill—but only after he tive role in international affairs. 
transferred tens of thousands of Accordingly, Roosevelt offered to 
additional acres of forest land to mediate an end to the bloody 
Pinchot’s domain! Russo-Japanese War then raging in 
T.R. was a newspaperman’s—and | Asia. 
cartoonist’s—dream. His owlish Like the rest of the world, Amer- 
spectacles, “ferocious” grin (he was | icans had been astonished when 
sometimes humorously referred to | upstart Japan solidly trounced an 
as “Teethodore”), and boundless | established European power on 
energy made him a delight to cari- | both land and sea. Japanese ambi- 
cature. As the 1904 Election | tions should be curbed lest they 
approached, there was little doubt prove a danger to the American 
he would easily be elected to a full presence in the Philippines— 
term of his own. In fact, Roosevelt acquired from Spain at the end of 
seems to have been the only per- hostilities in 1898. Roosevelt per- 
son in the country in any doubt as_| sonally met with Japanese and 
to the outcome. The Democrats Russian envoys aboard the presi- 
dumped popular two-time-loser dential yacht in Portsmouth, New 
William Jennings Bryan in favor of Hampshire, and worked out a 
lackluster New York Judge Alton B. compromise treaty, an act for 
Parker. The result was an easy vic- which T.R. would ultimately win 
tory for Roosevelt, who delightedly the Nobel Peace Prize. Roosevelt 
told his wife, “At last, I’m no also mediated settlement of a 
longer a political accident!” potentially explosive dispute 
Although Roosevelt’s 1905 Inau- | between France and Germany over 
gural Address warned big business colonial claims in North Africa, 
to expect no special privileges thereby possibly delaying for sever- 
under the “Square Deal”, the Presi- al years the outbreak of the First 
dent was also thinking about for- World War. 


“President Roosevelt greets the famous home-coming Battleship Fleet, Hampton 
Roads, Va.” (#10513 by U&U) T.R. worked tirelessly to promote his vision of America 
as a great naval power. Perhaps the most dramatic gesture in this direction was the 
unprecedented 14-month round-the-world cruise of the 16 gleaming battleships of 
the “Great White Fleet”, a voyage that displayed America’s newfound strength to 
friends and potential foes alike. 


Nearer to home, Roosevelt had 
long desired to see the United 
States undertake construction of a 
canal across Central America. Such 
a waterway would not only benefit 
American trade but would, more 
significantly, make America easier 
to defend by allowing the rapid 
deployment of naval forces to 
either coast. The fact that the 
French had earlier tried and failed 
to build a canal across Panama 
only added zest to the venture. 

When Colombia, demanding 
more money, reneged on a deal 
that would have given the United 
States rights to an isthmian canal 
on favorable terms, Roosevelt in 
1903 supported a revolt by Pana- 
manian businessmen, who 
declared the former Colombian 
province independent. Backed by 
an American naval presence, the 
revolution succeeded. Panama got 
its independence, the United States 
got the Canal Zone on the same 
terms it had offered before, and 
Colombia—for the time being at 
least—got nothing. Having secured 
rights to a canal, it remained only 
to build it. 

The French had largely been 
defeated by a disease endemic to 
the region, yellow fever, which ran 


rampant through the labor force, 
killing thousands. But, following 
the Spanish-American War, U.S. 
Army doctors in Cuba had identi- 
fied a mosquito as the carrier of 
the deadly microbe. Once the 
agent had been identified, it was a 
fairly simple process for teams 
under Dr. William Gorgas to eradi- 
cate the mosquito population, 
with the result that the disease vir- 
tually disappeared from Panama 
within a short time. 

It was just as well. The technical 
problems were daunting enough. 
The Panama Canal was, and proba- 
bly remains, the most challenging 
engineering feat ever undertaken. 
The goal was nothing less than to 
push a major waterway across 50 
miles of jungle, blasting through 
mountain ridges hundreds of feet 
high. Millions of tons of rock and 
earth had to be moved and a sys- 
tem of giant locks, with huge 
gates, constructed. The job took 
ten years and was shepherded to 
completion by Col. George 
Goethals, a brilliant Army engineer 
who took over the job after two 
civilian predecessors had quit in 
frustration. Roosevelt himself visit- 
ed the Canal Zone in 1906, to see 
for himself the progress being 


made. T.R.’s foresight was timely. 
Envisioned primarily as a military 
asset, the Canal formally opened 
in 1914, in the very month World 
War I broke out in Europe. 

Roosevelt was also concerned 
with events in the Caribbean. 
American policy in the region had _ | 
long been defined by the Monroe | 
Doctrine, which stated that the | 
Americas would no longer be 
regarded as subject to European 
colonization. But if it had been the 
United States that had articulated 
the policy, it had largely been 
enforced by the British Navy. Now 
a new threat had emerged. 

In the wake of decolonization, 
many of the newly emergent 
nations in Latin America had bor- 
rowed heavily from European 
banks. Some of these regimes were 
corrupt and, when subsequent rev- 
olutions swept them from power, 
the new governments had neither 
the wherewithal nor the inclina- 
tion to repay money that offtimes 
wound up in the pockets of the 
now ousted former leaders. To the 
Europeans, this was irrelevant; 
they simply wanted their money— 
and appealed to their governments 
to send in troops if necessary to 
collect it. This disturbing practice 
might presage a permanent mili- 
tary presence in the region. To T.R., 
this was unacceptable. In what 
became known as the “Roosevelt 
Corollary”, he announced that 
European nations would not be 
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“Ex-President Roosevelt Responding to the Welcome of His Countrymen on His Arrival 
in New York After His Extended Trip Abroad, June 18, 1910.” (#16639 by Keystone 
View Co.) Fifteen months in Africa and Europe had not dimmed his appeal for the 


permitted to intervene militarily in 
the independent nations of the 


Americas. If legitimate debts were American people. It was while stumping for Republican candidates in the 1910 Con- 
to be collected, the U.S. would gressional elections that T.R became the first President to ride in an airplane. But back 
henceforth do the collecting, by in 1898, a full five years before the Wright Brothers’ first successful flight, then Asst. 
taking over the Customs House Naval Secretary Roosevelt had suggested in a memo to Navy Secretary Long that 
and allocating a portion of the Prof. Samuel P. Langley’s aviation experiments might have military potential! 
neecediste ei thie Burcpenc:coeeds. | eee rere neernrrenetemoncere te 
itors. Republic) in 1905, the policy was tion often saw an actual increase 
Beginning with Santo Domingo implemented so efficiently that the in its customs revenue. Neverthe- 
(the present-day Dominican Latin American country in ques- less, although the Roosevelt Corol- 


lary did protect the region from a 
sone snvevedsesheosovacoeseovobeccooussaqessassssecsonsssapabessonbiebcnccoosesteonenesepenesanesonbessscosossccsossbececcconcootnesenpuccsedeseedesssseses potential threat, the policy was 
“The Casket, Draped in the Flag Theodore Roosevelt Loved, Nie Carried saa Christ unpopular in much of Latin Amer- 
Church, Oyster Bay, N.Y.” (#11945 by Keystone View Co.) Wilson’s Vice-President, +s is 5 AlctincH 
Thomas Marshall (best known for the saying “What this country needs is a good 5 a ES Sie pet ee 
cent cigar”) delivered what was perhaps the most touching eulogy: “Death had to 
take him sleeping. Otherwise, there would have been a fight.” 
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“Ex-President Roosevelt in the Campaign of 1912.” (#11957 by Keystone View Co.) 
The first President to ride in an automobile (during his New England trip in 1902), it | 
was while entering a car in Milwaukee during the 1912 campaign that T.R was shot 

by a would-be assassin. Despite the wound, Roosevelt insisted on making a ninety- 
minute speech before receiving medical attention. 


European and American interven- 
tion was viewed as subtle at best. 

Roosevelt knew that for America 
to be accepted as a “great power”, 
she must be able to back up her 
diplomacy with force if necessary. 
In the words of the West African 
proverb he was so fond of quoting, 
America must “speak softly and 
carry a big stick.” And for a coun- 
try removed from Europe by sever- 
al thousand miles of intervening 
ocean, that stick could only be sea- 
power. 

Roosevelt, as we have seen, had 
long championed a big navy. By 
1907, the U.S. Navy had grown 
from the four small battleships and 
handful of cruisers with which we 
had fought the Spanish-American 
War to more than twenty battle- 
ships and an equivalent number of 
cruisers and smaller craft in ser- 
vice, many of which were twice 
the size and power of the Spanish 
War vessels—all in under a decade. 
But T.R. did more than merely 
expand the size of the fleet and, by 
building the Panama Canal, dou- 
ble its efficiency. He also wielded it 
judiciously, in order to display 
America’s growing strength to 
friend and potential foe alike. 

When the nations of the world 
sent their representative warships 


to a great Naval Exhibition held at 
Jamestown, Virginia, in the sum- 
mer of 1907, to honor the 300th 
anniversary of the founding of the 
American colonies, it was merely 

the precursor of a grander, more 
ambitious display. Roosevelt was 
determined to send the American 
battle fleet completely around the 
world, a venture not even Britain, 
the acknowledged mistress of the | 
seas, had ever before contemplat- | 
ed. That December, sixteen gleam- 
ing battleships steamed out of | 
Hampton Roads in the Chesapeake 
and headed south, their departure 
witnessed by Roosevelt aboard the 
Presidential yacht Mayflower. 
Although billed as a goodwill ges- 
ture and training cruise, the voy- 

age would also be a pointed 
reminder that America possessed 
both considerable power and the 
ability to project it wherever she 
chose. 

Termed the “Great White Fleet,” 
the warships presented a startling 
appearance, with their white hulls, 
ochre superstructures, and pol- 
ished metalwork gleaming in the 
bright sunshine, the whole proces- 
sion trailing a massive plume of 
coal smoke that extended for 
miles. Following stops at Trinidad 
and Rio, the ships transited the 


Strait of Magellan and steamed up 
the west coast of South America en 
route to San Francisco, where a | 
vast array of parties and celebra- 
tions awaited, honoring both the 
fleet and the city just emerging 
from the devastating earthquake of 
two years before. 

From here the ships crossed the 
Pacific to Hawaii, New Zealand, 
Australia, the Philippines, and 
finally Japan, before returning 
home via the Indian Ocean and 
Mediterranean. Although there 
were a few embarrassing incidents, 
by and large the voyage was a tri- 
umph of American technology and 
ingenuity—and gave both the 
Japanese and the Europeans a good 
look at America’s potential 
strength. By the time the fleet 
returned at the start of 1909, T.R. 
was preparing to leave office. 

In the aftermath of his 1904 vic- 
tory, Roosevelt had promised not 
to seek a third term, a decision he 
soon came to regret. Nevertheless, 
he felt bound to honor his pledge 
and so began to search for a suc- | 
cessor to continue his policies. The 
choice fell on William Howard 
Taft, the jovial and rotund Secre- 
tary of War and former governor of 
the Philippines. Taft did not want 
to be President; a skilled jurist, his 
real ambition was a seat on the 
Supreme Court. But Roosevelt 
would not be denied and Taft was 
duly nominated, going on to 
defeat the luckless Bryan in 
November. 
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Roosevelt was busy with plans of 
his own. Less than two weeks after 
Taft’s inauguration, the former 
President was off for Africa with 
his son Kermit, for an extensive 
big-game hunting safari. (J. P. Mor- 
gan privately confided that he 
hoped a lion would eat him.) Roo- 
sevelt the naturalist was in his 
glory, shooting hundreds of speci- 
mens, many of which were des- 
tined for the Smithsonian, which 
had co-sponsored the trip. Finally 
venturing down the Nile, Roo- 
sevelt headed to Europe for a 
round of meetings with heads of 
state and royalty and, fortuitously, 
to serve as America’s representative 
at the funeral of England’s King 
Edward VII, an event of glittering 
pomp and ceremony that would 
come to symbolize the end of an 
age of supposed innocence, soon 
to be submerged in the horrors of 
World War One. By now he had 
been away for nearly two years. It 
was time to go home. 

Returning to a tumultuous wel- 
come in the United States, Roo- 
sevelt was deeply troubled. Taft 
was proving to be a disappoint- 
ment. More often led than leading, 
the President was largely under the 
control of the conservative “Old 
Guard” wing of the Republican 
Party. The progressives were furi- 
ous at what they saw as Taft’s 
betrayal. When Taft, in an attempt 
to settle an internal Administra- 
tion dispute, fired Pinchot, it was 
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“President Roosevelt on a Santa Fe Engine, before reaching Redlands, Cal.” (U&U) 
Roosevelt as icon - harnessing the massive power of the American nation and guiding 
it forward into the new century; the railway locomotive had long been seen as a sym- 
bol of energy and progress and appears as such in a number of allegorical stereo- 
graphs. 


the last straw. Roosevelt deter- 
mined to challenge his old friend 
for the 1912 Presidential nomina- 
tion. Roosevelt campaigned tire- 
lessly and, wherever there were 
Republican primaries that year, 
emerged the clear victor. In many 
states, however, convention dele- 
gates were still chosen by the party 
bosses—and they preferred Taft. At 
the Convention, the “Old Guard” 
seized control of the proceedings 
and refused to seat many of the 
Roosevelt delegates. Furious at this 
duplicity, T.R. and his supporters 
bolted the Party, which now gave 
its rather hollow endorsement to 
Taft. 

Within weeks, T.R. was back in 
the race, as candidate of the new 
Progressive Party. Asked by a 
reporter how he felt going into the 
contest, Roosevelt replied that he 
was “fit as a bull moose”—and the 
party had its nickname. Caught 
between the well-oiled machines 
of Taft and Democrat Woodrow 
Wilson, Roosevelt soon unleashed 
a bold agenda of progressive 
reforms he called the “New 
Nationalism”. Wilson too had pro- 
gressive ideas, although, as a 
Southerner, his “New Freedom” 
left more to the initiative of the 
individual states. Midway through 


the turbulent three-way campaign, 
Roosevelt was shot in the chest by 
a disturbed gunman as he left his 
hotel in Milwaukee to make a 
speech. Convinced from his broad 
hunting experience that the 
wound was not life-threatening, 
Roosevelt insisted on making his 
ninety-minute speech before get- 
ting medical attention! Despite 
this dramatic and foolhardy ges- 
ture, it was a lost cause. Although 
T.R. soundly beat Taft, the split in 
the Republican Party simply guar- 
anteed that Wilson would win, 
despite the fact that the Democrat 
polled less than 50% of the vote. 
Roosevelt might have been for- 
tunate if he had in fact been killed, 
for the final six years of his life 
would be filled with illness, disillu- 
sion, and disappointment. Follow- 
ing his unsuccessful run for the 
White House, Roosevelt (again 
with Kermit) joined an expedition 
under Brazil’s Col. Rondon to 
explore an unknown tributary of 
the Amazon in South America. 
Known as the River of Doubt, the 
waterway proved to be a night- 
mare of endless rapids and fever- 
ridden jungles that taxed the 
endurance of the most condi- 
tioned party members. Several died 
and the aging Roosevelt, his leg 


U.S. in 1903. 


badly injured in a canoe mishap 
and wracked with fever, barely sur- 
| vived, emerging some sixty pounds 
_ lighter and with his formerly 
robust health permanently 
impaired. Roosevelt had no regrets, 
however; it had been, he said, his 
“last chance to be a boy.” The 
Brazilian government renamed the 
river the “Rio Roosevelt” (known 
popularly as the “Rio Teodoro”) in 
his honor. 

While Roosevelt recuperated at 
Sagamore Hill, the world went to 
war. When the First World War 
broke out in the summer of 1914, 
few could foresee that it might 
drag on through four years of 
bloody stalemate or anticipate the 
horrific carnage of the trenches. 
While America struggled to main- 
tain Wilsonian neutrality, Roo- 
sevelt became more and more 
incensed by what he saw as the 
President’s timidity in the face of 
increasing German provocation— 
particularly the atrocities in Bel- 
gium and the U-boat depredations 
at sea, both committed in viola- 
tion of solemn agreements the 
Teutonic nation had itself freely 


“Little Teddy Bear and Little Bare Teddy.” (#10066 by U&U) Perhaps the most endur- 
ing cultural legacy of Theodore Roosevelt is the toy that was inspired by his refusal to 
shoot a captive bear during a political trip to Mississippi in November of 1902. The 
story was picked up and immortalized by Washington Post cartoonist Clifford J. Berry- | 
man, inspiring Russian emigre Morris Michtom to produce the first “Teddy’s bears” in | 
his Brooklyn store. The teddy bear craze peaked during Roosevelt's second term, with 
Seymour Eaton’s children’s books about “Teddy B. and Teddy G.” and in 1907 an 
early Edison motion picture. The bear shown appears to be a brown mohair model 
produced by the great German manufacturer Steiff, which first marketed bears in the 


signed. Through articles and 
speeches, T.R. began to champion a 
campaign of military “prepared- 
ness”, so that America would be 
ready to fight if need be. 

Now past decisions came back to 
haunt him. Despite the fact that, 
as the slogan went, “He kept us 
out of war”, Wilson barely won 
reelection over Republican Charles 
Evans Hughes in 1916 in one of 
the closest contests on record. Had 
Roosevelt not bolted the party in 
1912, he might well have been the 
nominee this time around, and it 
is difficult to see how Wilson could 
have beaten him. He would then 
have faced the exhilarating chal- 
lenge of leading America to war. 

When America finally did enter 
the war in April of 1917, Roosevelt 
went to Wilson to request that he 
be allowed to lead an all-volunteer 
division to France. The President 
was polite but firm. This was not 
1898 and T.R. was not the same 
man he had been twenty years 
before. So Roosevelt would have to 
stay home while his sons—Ted, 
Kermit, Archie, and Quentin— | 
went off to war, imbued with their 


father’s sense of duty and patrio- 
tism. (Young Ted would go on in 
the Second World War to win the 
Medal of Honor that had eluded 
his father.) But patriotism exacts a 
price—and for Roosevelt this came 
in the summer of 1918 when 
Quentin, the youngest, a flier on 
the Western Front, was shot down 
and killed. Roosevelt said telling 
Edith was the hardest thing he 
ever had to do. 

Quentin’s death robbed Roo- 
sevelt of the joy of living. In con- 
stant pain from his old injuries, he 
now walked with a cane and was 
often confined to a chair. Although 
writing and politics kept him busy, 
more and more his world shrank 
in on Sagamore Hill with its mem- 
ories of past triumphs. 

Theodore Roosevelt died in his 
sleep on January 6, 1919, two 
months after the war ended. He 
was only 60 years old. It is hard to 
believe he had packed so much life 
into such a short time. Appropri- 
ately, Archie telegraphed his broth- 
ers, “The old lion is dead.” As they 
gathered around the coffin on a 
snowy Long Island hillside, one 
mourner, William Howard Taft, 
the old friend whom fate had 
estranged so long ago, wept 
openly. 

Watch for the intriguing conclusion to 
our portrait of President Theodore Roo- 
sevelt in the next issue of Stereo World as 
author Richard C. Ryder takes an in-depth 
look at many of the Roosevelt stereo- 
graphs—including a few surprises. @@ 
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Filling In SIS History 


I hn history of the single image stere- 
ogram and the question of who should 
get the credit for inventing or perfecting it 
are more complex than the images pro- 
duced by the format itself. While they 
found their ultimate expression when com- 
bined by computer graphics programs 
with random dot stereos, the basic concept 
of aligned columns of images which 
appear as multiple 3-D images when adja- 
cent columns are fused has long been 
known as the wallpaper effect. 

Both single image wallpaper effect 
stereograms and random dot stereo pair 
images were created by hand before the 
advent of computer generated images (a 
random dot pair as early as 1919—SW Vol. 
22 No. 3 page 26) but were generally 
regarded as little more than novelties. Ran- 
dom dot pairs were put to serious use in 
Bela Julesz’s 1960 research at Bell Labs, fol- 
lowed by his associate Christopher Tyler’s 
1979 transformation of random dot stereo 
images into the multiple column, wallpa- 
per effect single image stereogram format. 
Even that development drew little attention 
outside of academic circles until Dan Dyck- 
man saw a copy of one, wrote his own 
computer program to generate them, and 
published it with sample images in the 
May/June 1990 Stereo World. Then Tom 
Baccei saw the article, published his stere- 
ogram puzzle ads, posters, calendars and 
Magic Eye books, and the race was on. 

Overlooked in our coverage of the 
resulting worldwide single image stere- 
ogram rage of the early ‘90s was the fact 
that there had been an attempt at com- 
mercial exploitation of basic, hand made, 
wallpaper effect stereograms a decade ear- 
lier. Don Peck filed for a patent on his 
“Stereoscopic Patterns” in 1976 and it was 
granted in 1979. Maybe because they 
lacked the “hidden image” surprise effect 
of random dot stereograms, his patterns 
weren’t a popular or commercial success. 
His work remained largely unknown and 
the legal issues with stereogram publishers 
regarding his patent received little public 
notice. Active in stereo photography since 
1955, Mr. Peck is a member of the Ohio 
Stereo Photographic Society. In 1998, 
George Themelis visited Don and his wife 
Elaine in their Shaker Heights, Ohio, home 
for the following interview—first published 
in the February, 1999 issue of the OSPS 
newsletter STEREOGRAM. 


-Ed. 


26) Volume 27, Number 2. STEREO WORLD 


Don Peck’s 


Stereo 
Patterns 


How did you get started in 

photography? 

I got started right after WWII. 

I did not have a good camera 
until I went to the Philippines in 
WWII and bought a camera there. 
After I came back home, I found 
out that it had mildew in the lens 


and the pictures came out blurred. 


Later, I got better cameras. 


How about stereo 

photography? 

I bought my Stereo Realist 

camera probably around 1955. 
I have been taking stereo pictures 
ever since. I get a kick out of pre- 
serving the original scene. These 
pictures take you right back there. 


A stereogram created by pasting a series of photos taken from varying perspectives 


onto a card in five columns. 


Don Peck with his 1997-98 slide 
competition award from the Ohio 
Stereo Photographic society. 

(Photo by George Themelis.) 


raphy in the ’SOs? 

It was pretty popular. The 

photography stores were dis- 
playing the cameras. It was sup- 
posed to be the coming thing, real- 
ly. And it lasted a while... But it is 
more complicated than regular 
photography and a lot of people 
did not want to bother with the 
extra effort. Also, you have to have 
a good viewer to look at it, or it is 


Oe popular was stereo photog- 


not hardly worth it. As a result, 
stereo photography declined in 
popularity and they stopped mak- 
ing stereo cameras. I continued 
using mine, taking pictures all over 
across the country and in Europe. 


Was that for business 
or vacation? 

Vacation. I have traveled in 
every state in the USA and 
Hawaii, South Pacific, across Cana- 

da, Mexico, the Caribbean, the 
Alps in Europe, Switzerland, etc. I 
had the stereo camera with me all 
the time. 


What kind of work 

did you do? 

I got a rather late start in my 

career... I graduated from Kent 
State in 1935, right in middle of 
the depression. I wanted to be a 
commercial artist and that’s why I 
freelanced. I also had to help my 
father on the farm. He had 150 
acres of land in Ohio but was 
elderly and needed help. I did not 
want to leave him. I then went to 
the Army. After I got back from the 


An early “Stereoscopic Pattern” stereogram drawing (for parallel freeviewing) by 


Don Peck. 
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Philippines, | went to art school, 
graduated from the Cleveland 
Institute of Art and then I got a 
job at “Richman Brothers”, a cloth- 
ing company, as an assistant adver- 
tising manager. After 15 years 
there, I quit and got a job at Amer- 
ican Greetings as an artist. I did 
fancy lettering for greeting cards, 
etc. I worked there eight years and 
then retired. I have been retired for 
20 years and I have traveled quite 
a bit since then. As a result of my 
traveling I have hundreds and 
hundreds of stereo slides. And I 
like to look at them in a viewer 
like this [points to a Realist “green 
button” viewer]. You don’t have to 
worry about hardly anything when 
you look at pictures with this kind 
of a viewer. You can have some- 
thing too close and it still looks 
good. You couldn’t put that on the 
screen very well... 


Are you taking 

stereo slides now? 

No, I have not been taking 

any stereo lately. I think I took 
my last roll three years ago and 
had problems having it processed 
and mounted. 

I will show you what I have 

been doing instead... I have a cam- 
corder and I have been doing some 
editing here... That to me has been 
quite interesting. This isone of my | 
first tapes... What I have been | 
doing is putting my slides on tape. | 
[At this point we were watching 
video tapes that Don edited by 
combining video and still images, 
some from stereo slides, and | 
music. The results were great for 
amateur work!] 


How did you transfer the slides 

to video? 

I put them on a light table 

and got close to them. I also 
made a little contraption to move 
them slowly. I can zoom in and 
out and pan across the picture. 
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ROHCO KNOWS 
PHOSPHATING INSIDE 
AND OUT. 


ROHCO KNOWS ... metal fin- 
ishing phosphates. Why? Be- 
cause we at ROHCO invented 
and patented Meta Bond* mi- 
crocrystalline zinc, developed 
Strataguard® iron and have im- 
proved both of them ever since. 
These are just two of ROHCO's 
metal finishing phosphate 
families that give you new 
dimensions. 

ROHCO KNOWS... with 
| ROHCO phosphates you can 
| produce superior finishes at 
lower operating temperatures, 
even ambient temperatures 
with some systems, to save you 


ROHCO KNOWS. ... you get 
more lasting performance from 
our phosphates. So, for all 
your metal finishing needs call 
ROHCO, Why buy imitation 
phosphates .. . when you can 
have the original Meta Bond, 
Strataguard, Irco Bond, Auto 
Bond, Irco Lube and all the 
others, 

World's First 3-Dimensional ad. 
To achieve the 3rd-Dimension, 
hold ad approximately 12” to 
14” trom your eyes, Look just 
over the top of the ad and 
focus on an object in the dis- 
tance, then gradually lower 
your eyes to the illustration 
and the 3rd Dimension will 
appear. 


ROHCO PHOSPHATES HAVE DIMENSION. 


lf you'd like a free 84%" x 11” 
4-color reproduction of the 
first 3-dimensional ad, just call 
or write tor ROHCO’s “Dimen- 
sions in Phosphates.” Find out 
what ROHCO KNOWS. 


ABILI 
one? yy on 
9, 
Ka} 
boa 


3203 West 71st Street 
Cleveland, Ohio 44102 
216/651-7300 Telex 98-5289 


energy cost and chemicals. 


Copyght ©1979 Comatwee ine 


This 1979 ad by Don Peck is one of the early applications of his Stereoscopic Patterns 
and is designed for convergence (cross-eyed) freeviewing. 


Is this what you are doing now? 

Video? 

Yes, I do quite a bit of this... I 

have had the video camera for 
3 years... It took me a while to fig- 
ure how to edit with a VCR and a 
camcorder... There are so many 
darn buttons you can get mixed 
up! It was fascinating to me... I just 
wanted to see what I could do with 
it... Maybe one day we will be 
doing this in stereo... It will be bet- 
ter with higher definition TVs. 
There is a lot coming up in the 
future here... 


Stereoscopic Patterns 


At this point, we started dis- 
cussing Don’s original “stere- 
ogram” work while sipping coffee 
in the living room. Don’s unique 
contribution to the stereoscopic art 
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is his invention of the “stereoscop- 
ic patterns”, for which he received 
US Patent # 4,135,502. These 
stereoscopic patterns are made by 
repeating 2-D drawings with vari- 
able spacing (like the birds) or 3-D 
photographs with constant spacing 
(like the flowers). To the eye, under 
normal viewing conditions, these 
patterns appear 2-dimensional. But 
by converging or diverging the 
eyes and fusing adjacent elements, 
the entire pattern becomes stereo- 
scopic. 

These and similar patterns 
(known as “stereograms”) became 
a huge commercial success around 
1991, with the well-known “Magic 
Eye” books. There are many types 
of stereograms. One type based on 
random dots was discovered in the 
1960s by Bela Julesz, a researcher 


who used them to study human 
perception. These were later 
advanced by Chris Tyler to the 
form known as “Single Image Ran- 
dom Dot Stereograms” (SIRDS). 

Don’s invention can be called 
“multiple column” or “wallpaper” 
stereograms. It is a fascinating 
story how Don discovered these 
patterns, realized their novelty and 
artistic value, obtained a patent, 
and pushed hard to find commer- 
cial uses. Even though he did find 
some applications (like the ROHCO 
ad), the breakthrough came 15 
years after the patent application 
and took the world by a storm, so 
to speak. 


Tell me how you came up 
with the idea... 


It’s really simple... I noticed 

that if you look at two stereo 
pictures like this... you can see 
stereo without a viewer (this is 
called “freeviewing”). One night, 
around 1975, I was mounting 
stereo prints and I put some stars 
above in a line and, while free- 
viewing, I noticed “Gee the stars 
are coming right out!”... So, all you 
need to do is repeat the pattern 


Diagram showing parallel freeview- 
ing of a Stereoscopic Pattern from 
Don Peck’s 1979 patent. Conver- 
gence viewing and several stere- 
ograms are also shown along with 
detailed descriptions of methods for 
photographing or drawing images to 
create “wallpaper” stereograms. 


United States Patent 19) 


[54] STEREOSCOPIC PATTERNS AND METHOD 
OF MAKING SAME 


[76] Inventor: Donald Peck, 23219 Lake Rd., Bay 
Village, Ohio 44140 


(21] Appl. No.: 720,572 
(22] Filed: Sep. 7, 1976 


Si} Int. C2 ... 
52] US.C..... 


51/3 
[58] Field of Search B, 


40/36, 106.53, 106.51; 351/1-3, 13, 33; 
350/130, 144; 354/113; 235/487, 490 


(11) 4,135,502 


(45) Jan. 23, 1979 


OTHER PUBLICATIONS 


FOREIGN PATENT DOCUMENTS 
17229 of |: 1899 United Kingdom .. . 128/76.5 


The patent “Stereoscopic Patterns and Method of Making Same” was filed in 1976 


and issued to Don Peck in 1979. 


with a stereo change between 
them [birds]... Then, of course, I 
made these other ones here [flow- 
ers].... | took pictures with my reg- 
ular camera, moved the camera on 
a slide bar between each picture, 
then cut the pictures and mounted 
them down. 


Were these [patterns] 

hand-drawn? 

Yes, back then we did not 

have the benefit of the com- 
puter. I drew them with a magnify- 
ing glass... | was working at Ameri- 
can Greetings, working with a 
magnifier glass all day long... You 
just need to make them very accu- 
rately... When you learn to look at 
those you can see what you are 
doing. 


How long does it take to 
Q draw one of these? 
It varies quite a bit... First you 
have to take or draw the pic- 
tures, then mount them very care- 
fully. 


When you were doing that, were 

you thinking that American 
Greetings might be interested? 

Yes, but they were not. I 

remember a guy at American 
Greetings told me “I am afraid you 
will have to stand there and tell 
everybody how to look at them”... 
I went to New York and showed 
them to a guy there... | even went 


out to Walt Disney in California. 
Nobody was interested. 

Here is another amusing story: I 
went back to the art school where 
I graduated and I showed them to 
the head of one of the depart- 
ments, and he laughed and said “I 
don’t see how anyone can get a 
patent out of that!” 


How long did it take from the 
Q tim you got the idea until you 
applied for the patent? 

Probably 2-3 years... 1 went to 

Washington with a lawyer to 
show it to the examiner and his 
eyes were crooked. He could not 
see it but he took our word for it. 


/ 
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Did you give your invention 

a name? 

I thought of several names... 

as a matter of fact, I did think 
of “Magic Eye”... but did not use 
this... I did not really try to give it 
a name, I was just calling it “Stereo 
Art”. 

At this point Don recalled how he 
gave exclusive rights of his invention 
to a person in Dallas with the exclu- 
sion of a person in Boston. The person 
in Boston is Tom Baccei of N. E. 
Thing Ent., the company which pub- 
lished the “Magic Eye” books. I do 
not know who the person in Dallas is. 
Don received some monetary compen- 
sation for his invention but I think 
seeing his idea become such a huge 
success must have also been a great 
reward. 

[Don] They (stereograms) were 
really big for about 3 years... And a 
strange thing, they came out right 
about at the end of my patent. 
Patents are good for only 17 
years... They came out 15 years 
after the patent... At least I had the 
benefit of a little bit of a boom for 
a few years. 

[Elaine] This has been an artist’s 
life.... Since he was a little kid, 
everybody said that he is born 
artist. 

[Don] The patent has expired 
now... Anybody can make these, 
only they don’t because it is not 
popular any more... But it isn’t 
going to die completely because it 
is fascinating. 

(For more about the Ohio 
Stereo Photographic Society or 
STEREOGRAM, visit 
http://h .att.net/~drt3d/OSPS/ or 
contact George Themelis, 10243 Echo 
Hill Dr., Brecksville, OH 44141.) @@ 
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The More Things Change... 


T= more they stay the 
same. At least that is what 
eee. they used to tell us... but it 
is getting harder and harder to be 
sure. Photography (and including 
its gem in the crown, stereoscopy) 
has been in a continuous state of 
evolution and change since Louis 
J. M. Daguerre in 1839 demonstrat- 
ed the making of his fabulous “pic- 
ture in a mirror”. 

Not being a chemist, he could 
not explain why his practical 
method for “fixing” the elusive 
image cast by a lens worked so 
well. The true chemists and other 
skeptical scientists (none of whom 
had made the discovery, or even 
come close) who saw the demon- 
strations were much better pre- 
pared to pursue that business. And, 
they did. Improvements in the 
process quickly left Daguerre 
behind. But, properly, it is his 
name we remember. Once the 
secret was out, it was easy enough 
to do that it could not be protect- 
ed... so photography was presented 
to the world as a gift from the 
French government which, in 
reward, pensioned Daguerre. Alas, 
however, even as one mastered the 
Daguerreotype, the forces of 
change were seeking to bring in 
the photographic paper print. It 
has been one dang thing after 
another ever since. 


Print Services 

The difficulties facing those of us 
who make stereo transparencies in 
getting (old reliable) Kodachrome 
processed in anything resembling a 
speedy manner have been dis- 
cussed in this column in the past. 
Now it is time for the printmakers 
to feel uneasy. 

The great reawakening of inter- 
est in creating stereo viewcards 
that we have experienced in recent 
years has been heartwarming to 
those of us who tried to keep the 
activity alive through years when 
such popular interest was at a low 
ebb. Although some still do their 
own darkroom work (color and/or 
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News from the 


Norman B. Patterson 


black and white) and hand-crafted 
mounting... much of the success in 
drawing new aficionados to the 
hobby has depended upon easily 
obtaining matched color prints of 
the proper size from photo finish- 
ers and such aids as the Q-VU 
mounts. Now a very ominous 
shadow has appeared on the hori- 
zon... and its name is Digital. 
Digital 

At first, some of the photo ser- 
vices that catered to stereo card 
makers began to drop the special 
treatment they offered to that sec- 
tor of their business. It has been a 
little more difficult for card makers 
to get prints made to their satisfac- 
tion. But that is only the begin- 
ning. Looking at the overall situa- 
tion regarding popular snapshot 
photography, it appears that the 
days of the photographic print, as 
we have known it, are numbered. 

However the images are record- 
ed, on film or by digital camera, 
automated digital processing is the 
wave of the future. Chemical pro- 
cessing in photography is on the 
way out... and more rapidly than 
we may appreciate. Undoubtedly, 
difficult adjustments will have to 
be made to bring this to terms 
with the needs of stereo print mak- 
ers. 

Aggravations will abound along 
the way. Questions of resolution 
and pointillism will bedevil the 
issue. But we can adapt. Photogra- 
phy has always opened multiple 
new doors when it had to close an 
old one in the past. If traditional 
photographic prints are made to be 
dinosaurs in a digital world, we 
may be disposed to wonder what 
that will imply. What surprises will 
await us? The past tells us that the 
biggest consequences will likely be 
unexpected ones. 


Archival? 

Stereo and cabinet card collec- 
tors among us know that beautiful 
photographs dating to the 1870s 
and earlier show virtually no 
image deterioration if they were 
properly washed originally and 
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reasonably well cared for since. We 
all know that standard color prints 
deteriorate... they fade, among 
other things, with the passage of 
time. After all, when we make pic- 
tures we would like to think that 
they will be around for a while. 
Descendants, at least, should have 


_ some decent family photos in the 


archives. A lot of people currently 
piling up stacks of color prints are 
doomed to be disappointed down 
the line. What about the prospects 
for digital prints? They use inks, 
not photo sensitive chemicals. 
Have we gained something here? 
Don’t count on it... but time will 
tell. I recently made prints using a 
Lexmark 7200V Ink Jet Printer 
(with the Lexmark Photo Cartridge 
installed) on Jet PRINT PHOTO gloss 
finish photo paper (an Internation- 
al Paper product supposedly “For 
All Ink Jet Printers”).They looked 
great... for a few hours. Overnight, 
a light, white bloom had devel- 
oped on the black areas, destroying 
the pictures. Replacing the Photo 
Cartridge in the printer with a 
Black Cartridge seemed to correct 
that problem. But for how long? 
Digital prints may not be very 
dependable with the passage of 
time... there are a lot of chemicals 
in the inks and the papers that 
may cause problems given a little 
time. I hope otherwise, but I do 
not count on digital prints to be 
archival. For the family archives, I 


Stereoscopic Society of America is a 

group of currently active stereo photogra- 
phers who circulate their work by means of 
postal folios. Both print and transparency for- 
mats are used, and several groups are oper- 
ating folio circuits to met the needs in each 
format. When a folio arrives, a member views 
and makes comments on each of the entries 
of the other participants. His or her own 
view, which has traveled the circuit and has 
been examined and commented upon by the 
other members, is removed and replaced with 
a new entry. The folio then continues its end- 
less travels around the circuit. Many long dis- 
tance friendships have formed among the 
participants in this manner over the years. 

Stereo photographers who may be interest- 
ed in Society membership should write to the 
Membership Secretary, Shab Levy, 6320 SW 
34th Ave., Portland, OR 97201. 


like to make a sepia toned black 
and white print. But, I am usually 
well behind in keeping up with 
what | intend to do. 


Voting Results 

Several folio circuits have report- 
ed in with 1999 voting results to 
add to those previously published. 
Each circuit handles voting in its 
own manner and the leaders are 
accordingly summarized here. 


Avian Print Circuit 

Folio Secretary Shab Levy tells us 
that after tracking a full circuit by 
each of the four Avian folio boxes 
the following leaders emerged: 


1st place Ernie Rairden 35 points 
2nd place Shab levy 32 points 
3rd place Rich Dubnow 29 points 
4th place David Saxton 25 points 


Favorite Viewcards 
“Paris the City”(16 points) 
by David Saxton 
“Fort Vancouver Barrack” (15 points) 
by Shab Levy 
“Hyper Theater” (12 points) 
by Ray Zone 


(2x2)x2 Matched 35mm Pair 
Circuit 

Our 2x2 Secretary, Bruce Hansen 
of Honolulu, Hawaii, reports as fol- 
lows: 


Ist Place Boris Starosta 128 points 
2nd Place Dale Walsh 94 points 
3rd place Roy Hensel 72 points 


The top scoring view was 
“Morning River Mist” by Dale 
Walsh with 22 points. Tied for 2nd 
and 3rd were “Zinnia Vortex” by 
Roy Hensel and “Cach Cach” by 
Rich Dubnow with 18 points each. 


Beta Transparency Circuit 
1999 results for the Beta Trans- 
parency Circuit have been deliv- 
ered by Secretary Dean Jacobowitz. 
Top scorer was Gary Schacker with 
133 points, followed in 2nd place 
by Kevin Kavaney at 105 points. 
Mark Willke with 104 points fol- 
lowed with a very close 3rd place. 
For the most favored views Gary 
Schacker’s “Thrills and Chills” and 
Kevin Kavaney’s “51 Mustangs” 
tied for 1st place at 26 points. Also, 
a tie for 3rd and 4th places at 20 
points each was shared by Gary 
Shacker’s “Retail Riot” and Mark 
Willke’s “Festival of Lights”. 


Speedy Print Circuits 


Bill C. Walton manages several 


“Speedy” print circuits. These are 
limited to 12 participants each. 
Those results not reported in earli- 
er columns follow for Speedy 
Alpha Circuit (the original Speedy) 
and Speedy Mike (limited to Black 
and White prints). 


Speedy Alpha 

Mary Carpenter led the way 
with 65 points and 1st place. Bill 
Patterson came in 2nd with 50 
points and was followed by Ernie 
Rairden in 3rd place at 47 points, 
Brandt Rowles 4th with 43 points, 
and Eileen Bohman Sth with 40 
points. 


Favorite Viewcards 


lst and 2nd (tie): 
“Nemacolin” 
by Bill Patterson 
“Obelisk” 
by Brandt Rowles 
A tie also existed for 3rd and 4th places: 
“Contrails at Sunrise” 
by Eileen Bohman 
“Location, Location, Location” 
by Ernie Rairden. 
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Speedy Mike 
Leading the way among these 
B&W stereographers were: 


1st place David Lee 30 points 
2nd place George Freeman 28 points 
3rd place Phyllis Maslin 20 points 


Favorite Views 
Ist Place (tie): 
“Rule” 
by George Freeman 


“Devil's Tower” 
by George Freeman 

2nd place: 

“Tiptoe Through the Mangroves” 
by Phyllis Maslin 

4th place: 


“Mt. Rushmore” 
by David Lee @@® 
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bout five years ago I had the 
Apes of reading the earlier 

version of this book, which 
was distributed to former View- 
Master employees at their annual 
Sawyer’s Alumni Luncheon. The 
book was so well received that 
Mary Ann and Wolfgang Sell were 
asked to update it and revise it for 
retail sale. In a collaborative effort 
between Mary Ann and Wolfgang 
Sell and Charlie Van Pelt involving 
five more years of research, dealing 
with publishers, and inevitable 
unforeseen delays, this long await- 
ed book became available at the 
NSA Convention in Mesa, Arizona 
in July, 2000. 

View-Master Memories, an 8 x 11 
inch softcover book of over 300 
pages and over 350 photos and 
illustrations, is a monumental 
work which deserves to be in a 


View-Master Memories 
by Mary Ann & Wolfgang Sell and 
Charlie Van Pelt ©2000. Paperback, 
8.5 x 11 inches, 300+ pages, 350+ 


photos and illustrations. $30 plus $3.50 
shipping from Mary Ann Sell, 3752 
Broadview Drive, Cincinnati, OH 45208, 
ymmasell@cinti.net. Inquire for overseas 
shipping and payment options. 
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class by itself. The research and 
effort that went into it become 
immediately evident to the reader. 
View-Master Memories could have 
aptly been titled Everything, and ! 
mean everything, you wanted to know 
about View-Master but were afraid to 
ask—and a vast number of things you 
didn’t even know you wanted to 
know! 

The wealth of information is 
mind boggling and invaluable to 
the beginning and advanced col- 
lector alike. Forget about the typi- 
cal connotation which goes along 
with a factual history book, this 
one breaks all the rules. After a 
brief forward by Karl Gruber, Mem- 
ories opens with a chapter on 
Sawyer’s pre-View-Master history. 
We learn of Sawyer’s from the early 
1900's until that fateful day in 
1938 when, by chance, William 
Gruber and Harold Graves meet. 
Learning about Sawyer’s Company 
many years prior to the name 
being associated with View-Master 
helps in one’s understanding of 
the Company’s logical evolution 
into the View-Master product. 

Chapter 1 ends with the intro- 
duction of Harold Graves—photog- 
rapher, and then president of 
Sawyer’s. This sets the stage for 


Reel : 
Memories 


review by Sheldon Aronowitz 


Chapter 2, which opens by 
describing William Gruber’s early 
history, his marriage to Norma 
Lenz, and how he first came up 
with the idea for a product which 
was to become one of (if not the 
most) long lasting and recogniz- 
able products in history! 

We learn of Harold graves’ 
curiosity when spotting William 
Gruber using a 3-D camera rig. The 
two began talking and the rest is 
history. We learn of Gruber’s other 
inventions, his love for music, pas- 
sion for nature, dedication to his 
family, and his love of art. The 
FBI's false accusation against Gru- 
ber of being a Nazi spy makes this 
chapter read more like a short 
mystery novel. 

The chapter ends with a beauti- 
ful tribute in the form of a poem 
by Gruber’s long time friend and 
View-Master employee David 
Hitchcock, written at the time of 
Gruber’s death. After reading this 
chapter you can’t help but feel as if 
you knew William Gruber person- 
ally. 

Chapter 3 discusses View-Mas- 
ter’s sister company—Stereocraft 
Engineering and the various prod- 
ucts it was responsible for produc- 
ing, such as reel making machines, 
viewers, mono and 3-D projectors, 


and, of course, the Personal camera 
and cutter. We also learn of the 
career, sense of humor, and per- 
sonal interests of David Hitchcock, 
Quality Control Director of Stere- 
ocraft and close friend of the Sells. 
David Hitchcock passed away two 
years ago after a battle with 
prostate cancer. 

Chapter 4, the largest, discusses 
the employees, from the four cre- 
ative directors, management, pho- 
tographers, artists, and writers. We 
learn of the enormous responsibili- 
ty of the creative directors, the 
important innovations established | 
under their direction, and their 
vision for change. The largest sec- | 
tion of this chapter is on photogra- 
phers; and who is best suited to 
write this section? None other 
than our own NSA member and 
View Master photographer since 
the 1940s, Charlie Van Pelt. 

Charlie describes View-Master’s | 
first photographer—Harold Graves, 
to whom most of the early U.S. 
and Canadian reels can be attrib- 
uted—including the all important 
and desirable 1939 New York 
World’s Fair and the 1940 San 
Francisco Golden Gate Exposition 
sets. These reels, as Charlie 
explains, “Became instant best sell- 
ers and helped establish View-Mas- 
ter as a household word.” 

There are humorous stories and 
tense moments. Some photogra- 
phers were subject to life threaten- | 
ing situations in the course of their | 
work. Many View-Master photogra- 
phers were able to gain access 
where other well established pho- | 
tographers working for major peri- 
odicals were denied access. We 
learn of photographers such as 
Rupert Leach, whose photographic 
journeys and resulting experiences 
for View-Master are mind boggling. 
His adventures, summarized here 
in only 13 pages, could fill vol- 
umes! All the major photographers 
are discussed, including Rich Dub- 
now, who recently created his own 
business specializing in quick turn- 
around, small runs of custom 3-D 
discs modeled after View-Master 
reels (SW vol. 26 No. 4 page 20), 
and David Berg, who is currently 
Manager of View-Master photogra- 
phy. Also included is an autobio- 
graphical section by Charlie Van 
Pelt—who is still as energetic as 
ever in updating and providing 


¢ 


a 
by 


new photography for View-Master | 
packs. Reading about these View- | 
Master photographers—names 
many of us know—and the reels 
and packets they photographed— | 
gives us a special sense of enjoy- 
ment and appreciation for this 
wonderful product. 

Many View-Master reels did not 
rely on location photography but 
rather on table top art, clay figures, 
drawing, etc. The next few sections 
deal with these highly talented 
and creative artists, such as Mary 
Lewis, Joe Liptak, and of course 
what is probably the most recog- 
nizable name—Florence Thomas. 
The stories behind the reels they 
created are fascinating, and 
prompted me to look at each one 
over again with a new apprecia- 
tion. As every reel contains cap- 
tions, the chapter aptly ends with 
the story of the people behind this 
very important aspect. 

Chapter 5, written by Charlie 
Van Pelt, gives the history of View- 
Master from Sawyer’s Inc. through 
GAF, VMI, TYCO, and Mattel/Fisher 
Price. We learn of the positive and 
negative effects the various leaders 
had on the company, and of how 
Bob Brost got Sawyer’s back on its | 
feet after dwindling profits. It was 
Brost who kept View-Master out of 
the toy market and kept the 


The production line for Model B viewers in 1943, taken in the original View-Master 
plant in downtown Portland. 


scenic, educational, and adult 
image alive while not neglecting 
the children’s titles. Brost’s innova- 
tions brought Sawyer’s from a low 
in 1959 to almost doubling their 
sales by 1965, and more than 
tripling total Sawyer’s sales to 
$29,000,000.00. 

The chapter takes us through the 
“corporate” GAF years, GAF acquir- 
ing Sawyer’s in 1966. View-Master 
product innovations and profits 
continued, but GAF was not doing 
well with their other photo prod- 
ucts and could not compete with 
Kodak on film sales. This, in part, 
led to the sale, in 1981, of the 
View-Master assets to Arnold 
Thaler and the company being 
renamed “View-Master Interna- 
tional Group.” When VMI bought 
the rights to the Ideal toy line in 
1986, the company was again 
renamed “View-Master/Ideal.” 

The toy business in general 
began to slump, and this led to the 
sale of View-Master/Ideal to Tyco 
and subsequently to the merger of 
Tyco/Mattel. Mattel gave View- 
Master to their Fisher Price Divi- 
sion. Fisher Price developed new 
packaging, new viewers, the Dis- 
covery Channel line, and the IMAX 
3-D series, breathing new life into 
the neglected “commercial” pro- 
gram. 
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Norma Gruber at the 1967 View-Master Plant memorial to her husband, William B. 


Gruber. 


Charlie Van Pelt takes this most 
intricate and involved View-Master 
history, of which I barely scratched 
the surface, and presents it to us in 
an extremely clear and logical 
sequence. His writing style and 
many interesting anecdotes make 
this fascinating and colorful histo- 
ry understandable by all. If he was 
a history teacher, he surely would 
have inspired many to become his- 
tory majors—it is to our benefit 
that he chose View-Master as a 
career instead. Charlie Van Pelt has 
single-handedly kept the View- 
Master Scenic Division alive, and 
to this day continues to expand 
upon it. 

Chapter 6, Product Chronology, 
goes into depth, so to speak, about 
all the View-Master related prod- 
ucts and follows the same logical 
pattern as the previous chapter by 
discussing the products in relation 
to the various company owner- 
ships. Starting with the Model A 
viewer and the gold center reels, 
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up through the recently released 
telescope/viewer, and including 
many littte known, obscure items 
such as the “View-Master Man” 
and the rear screen projector, we 
get the stories behind each product 
and the personalities involved. 

Merchandising, advertising, pro- 
motion, design decisions, etc. are 
all discussed in relation to the 
products, as are products which 
never got past the planning stage. 
For anyone not familiar with the 
many varied View-Master products, 
this chapter will be quite a learn- 
ing experience. 

Chapter 7 explains the acquisi- 
tion of Tru-Vue by View-Master, 
the philosophy of promoting Tru- 
Vue to the toy market and the 
transition from black and white 
filmstrips to color filmstrips, to rec- 
tangular cards. Various Tru-Vue 
products are shown, and the chap- 
ter clearly describes the relation- 
ship between View-Master and Tru- 
Vue. 


Chapter 8 describes the various 
overseas operations, another 
important and interesting aspect of 
View-Master which is not generally 
known except among the most 
ardent collectors. The Belgium 
operation is the best known, but 
View-Master also had operations in 
Australia, India, Germany, Eng- 
land, and France. Products unique 
to the overseas operations, person- 
nel involved, and their contribu- 
tions to the product as a whole are 
all covered. 

Chapter 9 discusses the many 
special applications of View-Master 
and shows View-Master’s flexibility 
in providing reels applicable to the 
business and educational commu- 
nities as well as to the govern- 
ment. We learn about the eight 
different military training sets, the 
“special” reel department which 
produced the commercial reels 
from the 40s to the present, movie 
preview reels, the Stereo Atlas of 
Human Anatomy and other medical 
books using View-Master reels, 
wild flower and mushroom sets, 
the Chinese Art set, “DR” reels, the 
rare “Rose Court” reels, the very 
rare and relatively little-known 
“XED” reels, and the TOMY packets 
There is a sub-chapter on Harry 
Zur Kleinsmiede and the great 
work his company 3-D Book Pro- 
ductions has produced. 

Another sub-chapter gives us a 
“behind the scenes” history of 
commercial View-Master reels, 
with a section describing the ambi- 
tious “Unicef View-Master Project” 
which was to produce over 3,000 
stereo photos over a 12 year period 
which, unfortunately, never came 
to fruition. Many collectors are not 
even aware of some of the projects 
described in this chapter. Even if 
you do have some of these items 
in your collection, the history and 
stories behind their production 
were not previously available. 

Chapter 10 discusses View-Mas- 
ter’s venture into sound. Even 
though none of the sound systems 
really caught on, there were some 
remarkable and notable attempts. 
One of these was the “correlated 
classroom materials” project, of 
which relatively few examples exist 
today. This was an educational 
teaching aid of superb quality and 
it is sad that the educational com- 
munity did not have the creativity 


and foresight needed to make this 
project a success. All the known, 
not so well known, and relatively 
unknown (such as the “Sound Box 
Project”) are discussed. 

Chapter 11, although next to 
last, is one which I feel many read- 
ers will read first. It is titled “View- 
Master Trivia” and is a really fun 
chapter. It opens by describing the 
various known as well as obscure 
View-Master copies from around 
the world. Some are surprisingly 
good quality, while others are 
quite crude. The chapter goes on 
to name the various publications 
which published articles about or 
including View-Master, describes 
how View-Master was featured in 
various television shows and 
movies, and discusses other ways 
in which View-Master was brought 
to the public’s attention. 

Chapter 12 lists all the 3-D orga- 
nizations, dealers, services, and 
important web sites, ending with 
“viewers at a glance”, and a two 
page biography, by Charlie Van 
Pelt, of authors Mary Ann and 
Wolfgang Sell. 

I have been collecting View-Mas- 
ter for over 20 years and the 
amount I learned from this book is 
tremendous. If it had been avail- 
able when I first started collecting, 
it would have been an enormous 
tool to aid in my collection. There 
is no one who cannot benefit from 
the vast amount of interesting, 
useful, and important information 
contained in it. Whether you are 
an advanced or beginning collec- 
tor, you will gain increased enjoy- 
ment from your View-Master inter- 
ests. 

I believe that View-Master Memo- 
ries will be instrumental in both 
renewing and increasing interest 
among those who have collected 
or currently collect View-Master, as 
well as inspiring many who have 
not previously had an interest in 
View-Master. This book inspires an 
appreciation and respect for this 
wonderful product far beyond 
what you had prior to reading it. 
You get to “know” people on a 
“personal level” and in a way feel 
you are part of the company. 

Have you ever wondered how 
and when the View-Master idea 
first came to William Gruber, or 
why there are seven 3-D scenes on 
a reel and not six or eight, or why 


Gruber named his invention 
“View-Master” (or did he?), or how 
the first reels were assembled 
before the process was automated, 
or when View-Master reels were 
first marketed to the general public 
(it was before the ’39 World’s Fair), 
or what would have happened to 
Sawyer’s and View-Master had not 
the Army and Navy ordered mili- 
tary reels during World War II, or 
who assembled the first viewers, (it 
was not Sawyer’s), or what was the 
greatest number of pictures taken 
for a single packet (answer—it was 
1,746—can you name the packet?), 
or how many miles would all the 
View-Master reels made in 1991 
stretch if laid end to end (OK—so 
maybe you never wondered about 
this one)—Well, the answers to 
these questions and hundreds 
more are yours for reading this 
book. 

I recommend View-Master Memo- 
ries not only for those with 
involvement or interest in 3-D, but 
for the general public as well. It is 
not only a book about View-Mas- 
ter, but also about leadership, 
product development, marketing, 
human interest, corporations, 
humor, travel, friendship, commit- 
ment, and so much more. | can’t 
think of anyone who would not 
enjoy, it. 

I think I can safely say that there 
is no other product with such a 
long and colorful history involving 
so many dedicated and talented 
people. Surely the all-important 
history of the company, product, 
and people would have been lost 
forever if not for this book. This is 
certainly a unique look at a unique 
product. One of the greatest hob- 


bies has now been elevated to a 
new level. 

Is there anything missing from 
View-Master Memories? Yes—one 
thing, a warning on the font cover 
which should read: “WARNING: 
READING THIS BOOK CAN LEAD TO 
UNCONTROLLABLE VIEW-MASTER 
COLLECTING. THERE IS NO KNOWN 
CURE. THE AUTHORS CANNOT BE 
HELD RESPONSIBLE.” @& 
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The Reel Zone 


fe the second in its View- 


Master Collector’s Series, the 
Stereo Club of Southern Cali- 
fornia has published a single 
reel album titled Ray Zone-Pio- 
neer of 3-D Conversion. Six of the 
seven scenes were converted 
from flat art to 3-D by Ray for 
anaglyphic reproduction in 
comic books or for commercial 
clients. Scene two is the 
famous “3-DTs” title page from 
the 1953 comic book satirizing 
the frantic world of 3-D comic 
conversion and publishing. 
Ray Zone has produced or 
published the separations for 
over 130 3-D comic books 
featuring such well-known 
characters as Batman, Super- 
man, Green Lantern, Flash 
Gordon, Donald Duck, 
Roger Rabbit and The Simp- 
sons. Since 1983 he has cre- 
ated 3-D conversions, 
3-D glasses and 3-D print- 
ing for many unusual 
applications for a variety of 
clients such as Walt Disney 
Company, Warner Broth- 
ers, Saban Entertainment, 
Cheerios, McDonalds, 
American Express and 
many others. 


View Master | 


Collectors Series 


Current Information 


Scene 7 from Ray Zone - Pioneer of 3-D Conversion, “J. Engel’s Caricature of Ray Zone” is 
from the 1987 3-D Zone Comic book 3-Dementia Comics. Using physical cut-and-shift 
techniques, Ray converted the flat art into as many planes with as much depth as possible 
to enhance the book’s humorous look at 3-D. 
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Through his company, 3-D 
Zone, Ray has also produced 3-D 
video and computer applications 
as well as autostereoscopic lenticu- 
lar point-of-purchase displays. He 
presents 3-D slide shows at public 
libraries, trade shows and muse- 
ums on the history of 3-D and 3-D 
art. He writes numerous articles on 
the history of 3-D for a variety of 
publications including Stereo 
World, Stereoscopy, 3-D News, Inside 
3-D and American Cinematographer 
magazine. As well as being a mem- 
ber of the Stereo Club of Southern 
California, the NSA, The Stereo- 
scopic Society, the ISU and the 
Third Dimension Society, Ray is a 
1985 winner of the “American 
Comic Book Awards” for Special 
Achievement in the Field of 3-D 
Comics and the “Inkpot Award” in 
1987 for Outstanding Achievement 
in Comic Arts. 

The examples on the reel pro- 
vide a good sense of the variety of 
3-D conversion work Ray has done 
(both via cut-and-paste and com- 
puter manipulation). But seeing 
them as clean, isolated pairs in a 
viewer lacks the almost tactile 
magic of having characters leap off 
a printed page, overcoming the 
limitations of paper, ink and glass- 
es among zealously hoarded stacks 
of comics. The reel is unique not 
only for its subject matter, but as 
the nearest thing to an “anaglyph- 
ic” View-Master reel that collectors 
will ever find. 

Ray Zone-Pioneer of 3-D Conver- 
sion is $5 plus $2 shipping from 
Berezin Stereo Photography Prod- 
ucts, 21686 Abedul, Mission Viejo, 
CA 92691, (949) 215-1554, e-mail: 


P ies column depends on readers for 
information. (We don't know everything!) 
Please send information or questions to David 
Starkman, NewViews Editor, P.O. Box 2368, 
Culver City, CA 90231. 


Sound Familiar? 
3-D TV Without Glasses! 


nlike so many autostereoscopic 

TV systems that pop up at video 
or computer shows never to be 
heard of again, this one may actu- 
ally make some inroads into the 
consumer marketplace. Dynamic 
Digital Depth Inc. (DDD) and 
Dimension Technologies Inc. (DTI) 
recently joined forces to promote 
glasses-free 3-D technology based 
on the Liquid Crystal Display bar- 
rier-strip 3-D screen concept that 
DTI has been refining for several 
years. 

Now marketed under the name 
Virtual Window”, these flat-panel 
3-D displays have found wide use 
in medical, aviation, military, 
research, scientific, and design 
applications. DTI has won numer- 
ous entrepreneurial awards and 
recognition as the pioneer in 3-D 
display devices, including an R&D 
100 Award, an Excellence In Inno- 


_ vation Award from New Equip- 


ment Digest Magazine, and a Top 
40 Design Award from Product 
Design and Development Maga- 
zine. NSA members were able to see 
an exhibit of the system at the 
1996 convention in Rochester, 
where a head tracking sensor kept 
the image strips and barriers 
aligned for good 3-D viewing from 
all angles. 

DDD will integrate its patented 
DeepSee™ 3-D enabling technolo- 
gies with DTI’s range of Virtual 
Window” flat-panel displays, 
allowing the consumer to view 
stereo 3-D without 3-D glasses. 
“Eliminating the need for glasses 
will greatly accelerate widespread 
adoption of 3-D,” said Chris Yew- 
dall, president and CEO of DDD. 
“3-D is the next step in visual 
communication, just as color tele- 
vision was the natural progression 
from black and white.” DDD’s 
DeepSee™ 3-D technologies enable 
the conversion of 2-D material to 
3-D, the optimization of 3-D for all 
screen sizes from PC to television, 


_ and the delivery of 2-D compatible 


3-D™ via the internet, DVD and 
television. 


DDD and DTI will work closely in 
the PC and broadcast markets. In 
the PC market, DTI will have access 
to the growing library of DeepSee 
encoded content available via 
DDD’s recently introduced DeepSee 
plug-in for the Apple QuickTime 
player. For broadcast, DDD’s tech- 
nologies will be incorporated in 
both Motorola’s DCTS000 advanced 
digital set top boxes and DTI’s Vir- 
tual Window displays to enable 


| glasses-free 3-D television. 


Have you ever imagined watch- 
ing IMAX 3-D films on your com- 
puter screen? Something like that 
would be possible if DDD is suc- 
cessful in a plan to distribute large 
format 3-D movies to Windows 
and MacIntosh users via the inter- 
net, CD, and DVD-Rom. The trailer 
for the giant screen 3-D produc- 
tion Ultimate G’s: Zac’s Flying 
Dream will be formatted using 
DDD’s DeepSee™ process. It will be 
viewable in 3-D using DDD’s free 
downloadable plugin for Apple 
QuickTime. (www.ddd.com) 

“By enabling delivery of large 
format content via the internet, 
DVD and CD, the DeepSee™ process 
creates a new revenue channel for 
owners of large format content. It 
also uniquely leverages the inter- 
net allowing innovative promotion 
of 3-D movies by film makers and 
theater owners,” said Chris Yew- 
dall, president and CEO of DDD. 
(Not included in DDD press releas- 
es or on its website is an estimate 
of how close your face will need to 
be to the screen to match the 
effect of sitting near the center of 
an IMAX theater.) 

Ultimate G’s features the Air 
Combat Canada air show team rac- 
ing through the Grand Canyon 
and Lake Powell. DDD plans to 
reformat the feature length pro- 
duction and make the PC and Mac 
versions available to audiences at 
giant screen venues. 


NEWEWS 


Observatory 
3-D Show 


ixing anaglyphs with astrono- 

my, Over twenty anaglyph art 
prints, posters, and phantograms 
by Boris Starosta will be on display 
at the Leander McCormick Obser- 
vatory in Charlottesville, Virginia, 
from September to November 23, 
2000. About half of the images are 
new and have not been exhibited 
before. The subject matter includes 
computer generated futurist fan- 
tasies, action photos, landscapes 
and clouds (aerial), flowers, por- 
traits, photo abstracts, etc. 

The observatory and gallery are 
open to the public on the evenings 
of the first and third Fridays of 
each month. In addition, there will 
be a private showing with a stereo- 
scopic slide presentation near the 
close of the exhibition on or 
around November 23. During the 
public open house nights, weather 
permitting, observations are con- 
ducted using the venerable 26” 
refractor (built in 1889) and with 
smaller and more modern ‘scopes 
in a separate building. As well as 
an art gallery, the observatory 
houses a small museum that out- 
lines basic astronomical concepts 
and equipment. 

The Leander McCormick Obser- 
vatory is situated atop Mt. Jeffer- 
son on the campus of the Universi- 
ty of Virginia, in Charlottesville. 
For directions, call the Astronomy 
department, (804) 924-7494. For 
more information about the exhi- 
bition or if you are interested in 
attending the slide show, contact 
Boris Starosta, (804) 979 3930 e- 
mail: boris@starosta.com. @@ 
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A Magic Box 
of 3-D Eye Candy 


The Magic Box (1999) is one of 
the best large format (LF) films 
that has been made to date. I have 
heard it said, “LF films are only 45 
minutes long, because if they were 

any longer, you would have to 
wake ‘everyone’ up in the theater, 
when the film was over.” The 
Magic Box certainly does not have 
this problem. The digital film 
effects, the use of 2-D space within 
the 3-D image, the glorious scene 
changes all work to keep the view- 
er interested and the film a true 
joy to watch. The “depth” is deep, 
the imagery is immersive and all in 
focus due to having been made in 
a digital format. The film is imagi- 
native and is wonderful 3-D “eye 
candy”. I loved it. 

The film’s story worked very well 
for me also. What could otherwise 
be a boring “life story” of Siegfried 
Fischbacher and Roy Uwe Ludwig 
Horn is told in a fantasy flashback 
style that is interspersed with 
footage of their Las Vegas show. 
The use of some old home movies, 
old photos and reproductions of 
Las Vegas Casino signs is also fun. 
The film is the work of the creative 


|: my opinion, Siegfried & Roy: 
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team at L-Squared Entertainment 
(http://www.Isgr.com), who had 
brought us T-Rex: Back to the Creta- 
ceous (1998) (see SW Vol.25, No.4, 
pg. 16). I have seen the Magic Box 
several times, which almost seems 
necessary, since there is so much 
going on in the film. 


Flamboyant Illusionists 


Just in case you do not know, 
Siegfried and Roy are the world’s 
greatest illusionists. They have per- 
formed up to two shows a day, 46 
weeks a year at the Mirage Hotel in 
Las Vegas, Nevada. The tickets to 
their shows have long been over 
$75.00 each (now $90.00) and 
every show has been sold out (at a 
rate of 104 percent capacity for 
every show). For eight straight 
years, they’ve drawn 15,000 people 
a week, 700,000 a year. They have 
performed their live shows to over 
30 million people. Siegfried & Roy 
are estimated to give 500 perfor- 
mances a year of their show at 
Mirage’s 1,504-seat Siegfried & Roy 
Theater. The flamboyant illusion- 
ists are famous for their trademark 
tricks of making exotic beasts van- 
ish, including their pet white 


Himalayan tigers, Shasadee and 
SiegRoy (which appear in their 3-D 
movie). Yet they are still an Ameri- 
can act (even if they are both from 
Germany) or more specifically a 
Las Vegas act, making the film a 
tough sell in other countries. 

Their Las Vegas show is officially 
titled “Siegfried & Roy at the 
Mirage,” it’s a 98-minute, high- 
tech, extravaganza, choreographed 
by Tony Award-winning produc- 
tion designer John Napier (Cats 
and Les Miserables) and directed by 
John Caird (Jane Eyre) of the Royal 
Shakespeare Company. Kenneth 
Feld, who produces The Ringling 
Bros. and Barnum and Bailey Cir- 
cus, produces it. According to 
Forbes, Siegfried and Roy are the 
“highest paid entertainers in Las 
Vegas history, earning an estimated 
$58 million in 1996-97, with esti- 
mated net worth of more than 
$100 million.” They have been 
parodied on The Simpsons as Ernst 
and Gunter, and in Martin Scors- 
ese’s film Casino (1995) as 
Jonathan and David. 

Siegfried & Roy were recently 
voted Magicians of the Century at 
the Brotherhood of Magic’s Inter- 


Young Seigfried eyes a 
book of magic in a 
shop window. The 
sequence in the shop 
interior is one of the 
most impressive in the 
film. Pair courtesy L-Squared 
Entertainment, an IMAX* 3D 
Experience” ©1999. 


national Magicians Society’s (I.M.S.) 
Millennium Merlin Award ceremo- 
ny. They were awarded the ‘Mer- 
lin” statue by the I.M.S., which was 
founded in 1968 and today has 
more than 20,000 members world- 
wide. Completing a decade of per- 
forming at The Mirage, Siegfried & 
Roy have become the most popu- 
lar and lucrative production in the 
history of live performance. Cumu- 
latively, Siegfried & Roy have per- 
formed for almost three decades in 
Las Vegas. 

Bringing the Experience to 
the Masses 

Executive Producer Bernie 
Yuman has been Siegfried and 
Roy’s manager for 25 years. It was 
his decision to bring the Siegfried 
and Roy experience to the masses. 
Yuman approached the L-Squared 
Entertainment team of Brett 
Leonard and Michael Lewis about 
making a LF 3-D film about 
Siegfried and Roy. 

L-Squared was founded in 1994 
by entertainment entrepreneur 
Michael Lewis and film director 
Brett Leonard. L-Squared is dedi- 
cated to being the studio of the 
future by creating and producing 


A lucky discovery of 
money in the street makes 
it possible for young 
Seigfried to buy the magic 
book. The cityscape 
behind him morphs freely 
into different structures 
seen from various angles, 
always with the slowly 
turning shaft and gear 
theme in the sky. Pair 
courtesy L-Squared Entertainment, 
an IMAX® 3D Experience” ©1999. 


Roy as a teenager ina 
cage with Chico the 
cheetah—part of a 
sequence showing ani- 
mals kept in a multi- 
story, digital zoo 
designed as a less than 
subtle 19th century 
prison. Pair courtesy 
L-Squared Entertainment, an 
IMAX® 3D Experience™ ©1999. 


highly imaginative LF feature films 
and Internet entertainment. Ini- 
tially a work-for-hire producer of 
creative and technical elements for 
third parties, the company rapidly 
evolved into a creator and owner 
of original entertainment content. 
Prior to their work on T-Rex, L- 
Squared did the computer generat- 
ed (CG) special effects for Pirates 
(1997) (see SW Vol. 24, No.6, 
pg.4), the twin strip 5 perf/70mm, 
4-D special venue comedy. Pirates 
is still playing around the world, 
mainly at Busch Gardens and Sea 
World locations, but being distrib- 
uted by Iwerks Entertainment. 
Interesting enough, Pirates was 
directed by Keith Melton, who 
directed Sony Picture Classics LF 3- 
D film, Cirque Du Soleil: The Journey 
of Man (1999) (SW Vol.7 No.1). L- 
Squared worked on four fairly 
lengthy shots for Pirates, especially 
considering instead of high-end 
workstations, they used PCs, Macs 
and NT systems. In 1992, Leonard 
directed and co-wrote The Lawn- 
mower Man, introducing the con- 
cept of virtual reality to pop cul- 
ture. The film proved that ground 
breaking digital effects could be 
produced within a modest $6 mil- 


lion film. 

Yuman invited Leonard and 
Lewis to Las Vegas to see “Siegfried 
& Roy at the Mirage”. They were 
very impressed. Leonard saw the 
show after he had read Siegfried 
and Roy’s life story, and made a 
connection between their lives and 
the way they design certain illu- 
sions in their show. To help con- 
vince Siegfried and Roy that he 
was the individual to bring their 
film to fruition, he told them 
“Look, I don’t want to make a film 
about a magic show. I don’t want 
to make a film that’s a documen- 
tary or a concert film. I want to 
make a spiritual journey, because 
that’s what’s embodied in your 
work—that’s really what you guys 
are about.” Siegfried and Roy 
wanted the film to be a legacy that 
they would leave of their show, 
their life and all the work they 
have done with animals. 


An Ambitious Project 

From the beginning the film was 
a very ambitious project. T-Rex had 
only about four minutes of CG 
work. The Magic box has about 20 
minutes of digital virtual environ- 
ments. With the many challenges, 
L-Squared Entertainment decided 
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to independently finance the pro- 
duction. Siegfried & Roy: the Magic 
Box was shot for two weeks in Las 
Vegas around the palatial grounds 
of the duo’s “Little Bavaria” and 
“Jungle Palace” properties, plus 
two more weeks at the Mirage 
Hotel and three weeks on one of 
the industry’s largest sound stages. 
The film is being released by 
Imax, Ltd. and carries the new 
trademark “An IMAX Experience”. 
Leonard said, “Telling a story in 
IMAX 3-D is new, so the visual lan- 
guage you come up with is chal- 
lenging, it really pushes you to be 
purely cinematic in how you tell 
your story and affect the emotions 
of your audience. Working with a 
medium that is truly immersive 
changes the nature of cinematic 
language. This is a breakthrough 
film in that sense. It has more 
story content than ever, and the 
visual effects are very complex. 
This is one of the biggest visual 
effects jobs ever done, with some 
30 terabytes of rendering, which is 
like thirty Jurassic Parks (1993).” 
L-Squared Entertainment 
arranged to shoot the Mirage stage 
show when it was dark in Decem- 
ber 1998. They put out casting 
calls for non-paid audience mem- 
bers to watch the filming at the 
Mirage. I would have liked to have 
joined in, but the month of 
December is just too busy for me. 
“The Siegfried and Roy show has a 
$40 million set as the backdrop,” 
says Lewis. “If we had to build 
that, we couldn’t have done the 
movie.” In order to make the 
magic look believable to the audi- 
ence, the footage was shot as mas- 
ter shots. These are long, uncut 
shots that take you from the 
beginning of the magic to the end 
(many circling the performers as 
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they perform the illusion), so the 
audience doesn’t think that any 
filmmaking wizardry was used to 
enhance the illusion. 


Camera Rigs 


The Mirage stage show footage 
was shot with the Iwerks 870/1570 
3-D camera rig and the Iwerks 870 
cameras. The Iwerks rig was 
designed by Steve Hines of Hines- 
lab (http://www.hineslab.com) After 
it was used on The Magic Box, the 
Iwerks rig was used for the “child- 
hood” (redwood/bungee) sequence 
in Cirque Du Soleil: Journey of Man. 
Journey of Man’s 3-D and Visual 
Effects supervisor Peter Anderson 
tested all the Iwerks 870 lenses and 
found that none could be used for 
Journey. They worked fine for The 
Magic Box, since all the 3-D footage 
was corrected digitally. The Iwerks 
rig with the 870 cameras weighs 
about two hundred and forty 
pounds. Also used in the filming 
was the IMAX 3-D camera that 
“...weighs a comparatively light 
one hundred and thirty pounds,” 
according to Sean Phillips. 


Sean Macleod Phillips 


Sean Phillips was the Director of 
Photography and the Visual Effects 
Supervisor for The Magic Box. The 
Large Format Cinema Association 
(LFCA) and Eastman Kodak Com- 
pany honored Sean Phillips with 
the annual Kodak Vision Award for 
Large Format Cinematography at 
the LFCA 2000 Conference, May 
17, 2000 in Los Angeles. Sean is a 
noted director, cinematographer, 
stereographer and visual effects 
expert who has played a vital part 
in the making of many LF films, 
including several ground breaking 
3-D achievements. He has also 
worked on a variety of ride films 
and specialty films, and has distin- 


One of Seigfried and 
Roy’s famous white 
tigers strides toward 
the camera. Pair courtesy 
L-Squared Entertainment, an 
IMAX® 3D Experience™ ©1999. 


guished himself in TV commercials 
and 35mm features. 

A creative leader in the applica- 
tion of digital production tech- 
niques to large format, Phillips’ 
strength has been in fusing cut- 
ting-edge visual effects with film’s 
oldest appeal: the emotional bond 
felt between the people in the 
audience and the people on the 
screen. LFCA President Christopher 
Reyna said “Sean Phillips is a 
photographic wizard and an Inno- 
vator. He’s created some of the 
most compelling images in large 
format today.” 

The Kodak Vision award recog- 
nizes vision, imagination and lead- 
ership in filmmaking. LFCA and 
Kodak presented the first Kodak 
Vision Award for Large Format 
Cinematography in 1999, posthu- 
mously to Noel Archambault (see 
SW Vol.25, No.5). For more infor- 
mation about the LFCA check their 
website: http://www.LFCA.org. 

Shortly after the Mirage footage 
for The Magic Box was shot, I was 
able to hear Sean speak in San Jose. 
He filled in for Ben Strassen of 
nWave Pictures who had been 
scheduled as the keynote presenter 
at The Stereoscopic Displays and 
Applications Conference. The con- 
ference was held on January 25-27, 
1999 at the San Jose Convention 
Center, San Jose, California as part 
of IS&T/SPIE’s Electronic Imaging 
99. Ben Stassen had been sched- 
uled with a presentation entitled 
“Encounter in the Third Dimen- 
sion, A Revolution in 3-D Cinema” 
but had to cancel due to a schedul- 
ing conflict and was aptly replaced 
by Sean. 

A true 3-D fan, Sean had worked 
on the IMAX 3-D films T-Rex and 
Encounter in the Third Dimension 
(see SW Vol.25, No.5, pg.16). 


The Animal Planet act 
from Seigfried & Roy’s 
lavish Las Vegas show 
included in one of the 
present-day sequences 
in the film. Pair courtesy 
L-Squared Entertainment, an 
IMAX® 3D Experience™ ©1999, 


Sean’s presentation included 2-D 
slides and 3-D video clips, with 
examples of all the elements to 
make a short effects shot from T- 
Rex. Sean also showed a video of 
how some of the effects for The 
Magic Box would be done. At the 
time, I didn’t realize how much of 
a ground breaking development 
this was going to be. They used 
wire-frame images and projected 2- 
D photos to create 3-D images 
within the computer, speeding up 
much of the rendering time. Also 
used in the film was, “motion con- 
trol...to track the actors as a way 
to keep the actors on the ground 
in a way to be reproduced in the 
computer (for green screen work)”. 
Otherwise the actors would appear 
to float above the ground. Without 
the use of the extended digital 
work, green screen filming, virtual 
sets and computer animation, the 
film would have been cost-prohibi- 
tive to make. Sean was truly excit- 
ed about the developments in digi- 
tal 3-D large format films, predict- 
ing that things are ready to take 
off in digital 3-D LF. He likes digi- 
tal due to the zero lens distortion 
that is possible with it. He talked 
at length about the improvements 
in computer programs to create 3- 
D special effects. 

He mentioned one shot during 
filming of the Mirage stage show 
for The Magic Box that took a very 
long time to set up and was very 
difficult due to the 240 pound 
Iwerks camera rig. He predicted 
that in the not to distant future, 
there will be digital 3-D LF hand 
held cameras that will be able to 
take any shot with very little effort 
or set up time. At the Large Format 
Cinema Association’s (LFCA) 2000 
conference, Sean was able to show 
that his prediction would soon 


come true. He unveiled a mock-up 
of a top secret 3-D digital camera 
rig that he is developing with MSM. 


Narration and Music 


Following the long tradition of 
having a “famous name” actor 
doing the narration of LF films, L- 
Squared hired Sir Anthony Hop- 
kins to do the narration for The 
Magic Box. | understand that 
Siegfried and Roy where happy to 
get this great actor to work on 
their film. Hopkins is a great actor. 
But, other than assuring that 
numerous Anthony Hopkins fans 
will purchase tickets to see the 
film, I don’t really see a need to 
have him as the narrator of the 
film. Any number of “voice” actors 
could have done the job just as 
well, if not better. 

Composer Alan Silvestri did, on 
the other hand, add his own magic 
to the film. The music (not to 
mention the sound editing and 
sound effects) in the film help to 
move the audience through the 
journey that unfolds before their 
eyes. Silvestri has provided a dis- 
tinctive melodic voice to more 
than sixty diverse feature films, 
including Stuart Little, Contact, For- 
rest Gump, Who Framed Roger Rab- 
bit, Back to the Future (all three), 
and Romancing the Stone. 

Critical Critics 

The critics seemed to be working 
overtime on this film. They criti- 
cized everything from the title to 
the main characters’ lifestyle. One 
example was in Time Magazine, 
four and a half months before the 
film opened (May 10th, 1999 issue, 
p. 101) above a small photo of 
Siegfried & Roy. “Things We’re 
Looking Forward to Making Fun 
of: Siegfried & Roy: The Magic Box, 


coming to theaters in July in 3-D 
IMAX.” (The film did end up hav- 
ing several delays before the fall 
1999 release). Magic Box has also 
received many positive reviews, 
and did garner multiple Maximum 
Image Awards (the ultimate for 
excellence in LF filmmaking). It 
was selected for Best 3-D Picture 
and Best 3-D Cinematography. 
Galapagos (1999) (see SW Vol.26, 
No.5, pg.22) had its premiere just 
after Magic Box’s premiere. Yet 
Galapagos has out-performed The 
Magic Box. This could be due to the 
fact that Galapagos had a better 
chance being booked at the many 
museum and science center LF the- 
ater locations. Plus, as I mentioned 
earlier, Siegfried and Roy aren’t as 
well known for non-North Ameri- 
can audiences, resulting in fewer 
bookings outside of North Ameri- 
ca. L-Squared attempted to market 
the Magic Box to the school field 
trip crowd by making a “Teacher's 
Resource Guide” available. The 
teachers guide recommended 
books about nature and books 
about magic. It also recommended 
numerous helpful web sites includ- 
ing the film’s web site: http://www. 
siegfriedandroy.com. You can still 
check out the press kit with some 
great shots including the IMAX 3-D 
camera at: http://www.siegfried 
androy.com/presskit/3dcamera.htm. 
Don’t miss this film, I promise 
you won’t be disappointed. Also, If 
you are in Las Vegas, I highly rec- 
ommend “Siegfried & Roy at the 
Mirage”. Their live performances at 
the mirage are usually at 7:30 and 
11 PM. Mirage Resorts guests can 
purchase Siegfried & Roy tickets 90 
days in advance. Other Las Vegas 
visitors can buy them 30 days in 
advance. The Siegfried & Roy ticket 
hotline is (800) 963-9634. owe 
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3-D Movie 


Peep Shows 


centuries traveling peep shows 

were common entertainments 
to be found at fairgrounds and on 
the streets. These changing views 
within a portable cabinet were an 
early precursor to the kinetoscope 
and motion pictures. Not surpris- 
ingly, 19th century inventors and 
showmen attempted to combine 
stereoscopic depth with the illu- 
sion of motion in their novel 
entertainments. Many of the peep 


Teentaest the 18th and 19th 


Emil Reynaud’s 1902 Stereo Prax- 
inoscope. 
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boxes had used perspective and 
mirrors to convey depth so that a 
tradition of spatial illusion was 
already in place. The addition of 
motion could only enhance the 
stereoscopic magic. 

The fundamental principle 
behind the movies is persistence of 
vision, when a visual impression 
remains briefly in the brain after it 
has been withdrawn. The “Wheel 
of Life” or Zoetrope developed by 
William Horner in England in 
1834 used this principle with a 
series of slits cut in the sides of a 
spinning cylinder through which 
the viewer perceived the sequential 
images. In February 1860 Peter 
Hubert Desvignes patented a 
Zoetrope for stereoscopic pictures 
with “the views being placed in 
said cylinder (of the Zoetrope) and 
the cylinder being caused to rotate, 
will show to the eye...actual move- 
ment...” 

The Phenakistoscope was a pre- 
decessor of the Zoetrope, using 
slits cut on a rotating disk, that 
had been invented by Joseph 
Plateau in 1831. William Thomas 
Shaw in May, 1860, patented two 
forms of 3-D peepshows that used 
the Phenakistoscope application. 
Shaw’s apparatus “featured one 
member of the stereo pair mount- 
ed on each of two discs inside a 
cabinet. The images were viewed 
with two mirrors mounted at 45 
degrees to each eye, as in Wheat- 
stone’s stereoscope.” Shaw also 
built a design that used the system 
of Sir David Brewster’s lenticular 
stereoscope with eight stereo- 
graphs of successive motion 
mounted inside an octagonal 
drum. 


Wheatstone’s stereoscopic viewer, c. 
1870, in which a series of posed 
stereographs could be viewed in 
motion using an intermittent mecha- 
nism. 
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shell is part of a ‘ 
sequence (note #4 in 
left image) from the 
MRC company in the 
1930s for “peep show” 
viewing in arcades. 


Sir Charles Wheatstone from 
1849 to 1852 had experimented 
with a stereo Phenakistoscope but 
by 1870 he did eventually build a 
stereo peep show similar to Shaw's. 
“In Wheatstone’s apparatus, pic- 
tures were placed on an endless 
band which was fastened to the 
outside of a spoked wheel. The 
viewer watched the stereo photo- 
graphs through a twin eyepiece at 
the top front of a wooden peep- 
show cabinet.” 

In the United States, engineer 
Coleman Sellers patented in 1861 a 
stereoscopic moving picture peep 
show that he called the “kinemato- 
scope.” Sellers discovered the 
important principle of intermittent 
motion for moving pictures while 
building this stereo Zoetrope and 
wrote “...it is absolutely necessary, 
that the pictures should be entirely 


Show. 


at rest during the moment of 
vision.” With Sellers’ 3-D peep 
show the stereographs were 
arranged “on wings or blades pro- 
truding from grooves in a horizon- 
tally-mounted round shaft...The 
eyes followed each of six stereo 
pairs around until a second stereo- 
graph card appeared.” 

Using a form of Zoetrope with 
printed bands of figures lining the 
inside of a rotating drum with mir- 
rors set at angles in the center to 
reflect moving images, Emile Rey- 
naud created in 1877 what he 
called the “Praxinoscope Theatre.” 
By 1889 Reynaud was projecting 
these images for audiences with 
narrative entertainments in his 
“Theater Optique.” Like his peep 
show forebears, Reynaud too was 
interested in 3-D and by 1902 was 
marketing his “Stereo Prax- 
inoscope”, a device with a mirror 
complex mounted between two 
pie plate shaped cylinders and a 


binocular eyepiece mounted to the 
front for viewing of the stereo 
pairs. 

In the later years of the 19th 
century, the work of many show- 
men and inventors was combined 
to produce the modern entertain- 
ment of the 20th century. For 
these pioneers, as for audiences of 
the 21st century, stereoscopic 
images in motion represent an 
alluring pinnacle in visual enter- 
tainment. 


References: 


Ceram, C.W. “Archaeology of the Cine- 
ma,” (Harcourt, Brace & World: no 
date) 


Coe, Brian. “The History of Movie Pho- 
tography,” (Eastview Editions: 1971) 

Gosser, Mark. “Selected Attempts at 
Stereoscopic Moving Pictures and 
Their Relationship to the Develop- 
ment of Motion Picture Technology, 
1852-1903,” (Arno Press: 1977) 


You are invited to join the 


STEREO CLUB OF 
SOUTHERN CALIFORNIA 


a Informative and entertaining 
monthly newsletter 
m 3-D Slide exhibitions 


= Monthly meetings 
= Competitions 
mg Workshops 


Contact: David W. Kuntz, Treasurer, 28409 Quailhill Dr., Rancho Palos Verdes, CA, 90275, USA, 
310-377-5393, Fax 310-377-4362, dwkuntz@compuserve.com, http://home.earthlink.net/~ campfire 
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CLASSIFIED 


For Sale 


2 NIMSLO 3-D cameras, each with camera case, 
and one nimslio flash attachment. 1 Teco 3 View- 
er, for Realist or Nimslo slides. All like new. 
$100.00 for all three. Call (805) 237-2214. 


3-D BOOKS, VIEWERS, and paraphernalia to suit 
every stereoscopic whim and fancy, all at terrific 
prices! For a free list, write, call or fax Cygnus 
Graphic, PO Box 32461, Phoenix, AZ 85064- 
2461, tel/fax (602) 279-7658. 


3D SHOWCASE: award winning contemporary 
stereoscopic images by Boris Starosta. TECH- 
NOBOT: computer generated 3-d fantasy worlds 
- great for kids of all ages! Now selling full frame 
35mm 2x2x2 slide sets and limited edition 
archival quality anaglyph fine art prints. Visit 
http://www. starosta.com/3dshowcase, email 
boris@starosta.com, or for catalog send a 55c 
SASE to: 3D Showcase, POB 772, Char- 
lottesville, VA 22902. 


uy, Sell, 
rade 
it Here 


For Sale 


STEREOVIEW PRICE GUIDE. Only $5.00!! Great 
for people buying from auctions and collectors 
who want to know the latest realized auction val- 
ues. Only numbered views over $50 are listed. 
Doc Boehme, 5650 Brandiwood Ct., WBT, MN 
55110-2275, www.iamdoc.com. 


Wanted 


COLLECT, TRADE, BUY & SELL: 19th Century 
images (cased, stereo, Cdv, cabinet & large 
paper) Bill Lee, 8658 Galdiator Way, Sandy, UT 
84094. Specialties: Western, Locomotives, Pho- 
tographers, Indians, Mining, J. Carbutt, Expedi- 
tions, Ships, Utah and occupational 


STEREOVIEWS, AND 100,000 old postcards 
including many real photo postcards. Send me 
your want list. | collect stereo views and real 
photo postcards of Worcester, Mass. Richard 
Spedding, 22 Tanglewood Road, Sterling, MA 
01564-2015, email speddr@massed.net. 


COLORADO STEREO VIEWS, cabinets, CDVs, 
glass negatives, large views. Specialties: Trains, 
locomotives, rolling stock, round houses, 
depots, switch yards, water tanks, passenger 
and freight trains.David S. Diggerness, 4953 
Perry St., Denver, CO 80212, (303) 455-3946. 


STEREOVIEWS, CDVs, CABINETS, etc. Direct 
sale: send me your wants. Tim Mcintyre, 137 
Nile, Stratford Ontario, N5A 4E1, Canada. Tel: 
519-273-5360, Fax: 519-273-7310, email: timo- 
ni@orc.ca, web page: http://www.orc.ca/~timoni. | 
collect: Canada and Europe views - let me know 
what you have. 


BOOK, The Siege at Port Arthur, hardback with 
3-D viewer. $15 Econ Air. (Cash preferred). Ron 
Blum, 2 Hussey Ave., Oaklands Park SA 5046, 
Australia. 


CENTRAL PACIFIC RAILROAD Photographic His- 
tory Museum. Stereographs of the first 
transcontinental railroad are now on display at: 


http//CPRR.org 


JOHN WALDSMITH’ 's “Stereo Views, An illustrat- 
ed History and Price Guide” available signed 
from the author, $22.95 softbound, add $2.95 
postage and handling. Please note: the hard- 
bound edition is sold out. MasterCard, VISA and 
Discover accepted. John Waldsmith, 302 
Granger Rd., Medina, OH 44256. 


MOUNTED NUDE stereos, color, all originals, no 
copies. $4.00 each. More than 5 @ $3.50 each. 
Unmounted also available. Send SASE for prices 
of other larger slides: Glick, 517 W. Park Blvd., 
Haddonfield,NJ 08033. 


MOVE UP TO THE BEST! RBT stereo camera 
based on Yashika 108. Excellent working condi- 
tion. Lenses upgraded to Yashika 28-80mm. Will 
email photo and asking price. Marshall Rubin, 
3826 Rt. 52, Youngsville, NY 12791, (914) 482- 
5645 mrubin@indweb.com. 


Q- VU PRINT MOUNTS simplify mounting stereo 
views. Sample kit $6, includes mounted view. 
Black or gray $38/100 ppd. Also, King Inn 2% x 
24 viewers, mounts & achromatic lens kit. 
Q-VU, 817 East 8th, Holtville, CA 92250. 


STEREO VIEWS FOR SALE on our Website at: 
www.daves-stereos.com, e-mail: 
wood@pikeonline.net or contact us by writing to 
Dave or Cyndi Wood, PO Box 838 Milford, PA 
18337, phone (570) 296-6176. Also want views 
by L. Hensel of NY and PA. 
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ALWAYS BUYING STEREO VIEWS AND REAL 
PHOTOS of U.S. Mint, U.S. Treasury, and Bureau 
of Engraving & Printing. High prices paid for 
stereo views and real photos | need of U.S. Mint 
coining operations, Treasury and BEP paper 
money engraving & printing operations 1860s- 
1920s. Especially seeking U.S. Mint interiors 
and exteriors from Philadelphia; San Francisco; 
New Orleans; Denver; Carson City, Nevada; 
Dahlonega, Georgia; Charlotte, NC; plus U.S. 
Treasury & Bureau of Engraving & Printing oper- 
ations, Washington, DC and various U.S. Assay 
offices. Please mail or FAX photocopy, with price 
and condition noted. I'll reply within 48 hours. 
Attn Dave Sundman, c/o Littleton Coin Co., One 
Littleton Coin Place, Littleton, NH 03561, FAX 
603-444-3512, (est. 1945). 


ASIA, NETHERLANDS AND RAUMBILD stereo 
views. Keystone: England Vol. 1 and 2 - boxed 
sets or cards only. | need for Keystone Tour of 
the World 1200 card set: Scotland 192, 195, 
199, France 410. Edward Vandenberg, 6 Admiral 
Dr. Apt. A372, Emeryville, CA 94608, fax/phone 
(510) 652-2243. 


AUSTRALIAN IMAGES/ ephemera, stereo or oth- 
erwise, but not U&U/keystone. Pay cash or trade 
U.S./world views. Warren Smythe, 258 Cumber- 
land Rd., Auburn NSW 2144 Australia, 
asmythe@tig.com.au. 

BOXED SETS wanted, must be complete and in 
very good to excellent condition. Bill Rountree, 
1525 Rosemont Dr., Baton Rouge, LA 70808, 
(225) 924-4099. 


CHESS THEMES Stereoviews and cabinet cards 
(folks playing chess, garden chess scene, etc.) 
wanted. Ray Alexis, 608 Emery St., Longmont, 
CO 80501, e-mail: chessstuff911459@aol.com. 


CORTE-SCOPE VIEWS or sets, any subject or 
condition. No viewers unless with views. John 
Waldsmith, 302 Granger Rd., Medina, OH 
44256. 


GLASS VIEWS wanted, single views of entire col- 
lections, American and foreign, full size only. Bill 
Rountree, 1525 Rosemont Dr., Baton Rouge, LA 
70808, (225) 924-4099. 


| BUY ARIZONA PHOTOGRAPHS! Stereoviews, 
cabinet cards, mounted photographs, RP post 
cards, albums and photographs taken before 
1920. Also interested in Xeroxes of Arizona 
stereographs and photos for research. Will pay 
postage and copy costs. Jeremy Rowe, 2120 S. 
Las Palmas Cir., Mesa, AZ 85202. 


| COLLECT ALL TYPES of photographs of ‘New 

York City’s Central Park (stereoviews, CDVs, 
cabinet cards, postcards, etc.) 1850-1940. Her- 
bert Mitchell, 601 West 113th St. Apt. 8-H, New 
York, NY 10025- 9712, (212) 932- 8667 


I'M LOOKING FOR the following 1950s Realist 
Permamount slides from “The Realist Library of 
Scenic Stereo Originals”: 410, 413, 504, 922, 
3100, 3112, 3113, 4100, and 4101. Mark Willke, 
200 SW 89th Ave., Portland, OR 97225. (503) 
797-3458 days. 


INDIANS & WESTERN, especially Colorado; all 
formats (especially large); delegation, survey, 
railroad, mining; Jackson, Russell, Savage, 
O'Sullivan, Hillers, etc. Rob Lewis, 1560 Broad- 
way #1500, Denver, CO 80202, (303) 861-2828, 
tglewis@denverlaw.com. 

| KOREAN IMAGES WANTED. Stereoviews, old 
| photographs, and glass slides of Korea. Alsoear- 
ly travel brochures, books, postcards and 
| ephemera of Korea. Norman Thorpe, 6920 So. 
| South Meadows Road, Spokane, WA 99223, 
| (509) 448-4311, thorpe@arias.net. 
= 
| 


LOUIS HELLER of Yreka and Fort Jones, Califor- 

nia. Anything! Also, any early California or west- 

| ern views wanted. Carl Mautz, cmautz@nccn.net, 
| (530) 478-1610. 


| MUYBRIDGE VIEWS - Top prices paid. Also 
Michigan and Mining - the 3Ms. Many views 
available for trade. Leonard Walle, 47530 Edin- 
borough Lane, Novi, Ml 48374. 


Wanted ARCHIVAL SLEEVES: clear 2.5-mil Polypropylene | 


NEED PHOTOS AND INFO on Dakota. No. Dakota ou Shag ted rah: iy per _ e case a oe Boks | 
n . Dakota photographers (stereo, post mi per case 0 
peel i petal heaae 120 pearteles: CDV PAGE 6-pocket top load per page $0.50 caseof 100: $20 
2 ' 7 : POSTCARD (3 3/4" X 5 3/4") per 100: $9 case of 1000: $80 
Howard, Mitchell, Rodacker and Blanchard, 4°xs" per 100: $9 case of 1000: $80 
Illingsworth, Pollach and Boyden, Cross and any STEREO / #6 3/4 COVER (33/4"x7") per 100: $10 caseof1000. $90 | 
others. R. Kolbe, 1301 So. Duluth, Sioux Falls, STEREO POLYESTER per 100: 2-mil $16 or 3mil $22 
SD 57105. CABINET / CONTINENTAL (4 /8"X7*) per 100: $11  caseof1000: $100 
; es oi is % : f - 1 
PRE-1900 CAMERAS with 2 or more lenses, or ph Nal aS ae) cee ae ee 
with movable lens or back for multiple images. BOUDOIR (5 1/2" X 8 1/2") per 25: $7 case of 500: $90 
Stereo card collections wanted. Dave Gorski, 8" x 10° per 25: $9 case of 200: $45 
21045 N. 124th Ave., Sun City West, AZ 85375, | 11° x 14° per 10: $9 case of 100: $50 
(623) 975-4061. 16" x 20" New! Improved! Sealed! per 10: $22 caseof 100: $140 
SARATOGA RACE COURSE and all other U.S. | Russell Norton, PO Bx 1070, New Haven, CT 06504-1070 


US SHIPPING (48 States): $4 per order. Institutional billing. (2001) 
Connecticut orders add 6% tax on entire total including shipping 


thoroughbred horse racing tracks. Everything 
photographic related to the sport. Catskill Moun- 
tain House and other Catskill Mountains NY 
hotels. U.S. canals, especially in New York and 
New Jersey. Stereoviews of New york caves 


Views of small towns in eastern New York. Street PRECISION FOLDING STEREO pics be 


scenes in Albany, Schenectady, Troy. Ralph 

Gosse, PO Box 5505, Albany, NY 12208. Ao ft aD coreo slides. NEW Oe os. 
SINGLE VIEWS, or complete sets of “Longfellow’s Glass or cardboard LESS IN QUANTITY 

Wayside Inn” done by D. C. Osborn, Artist, Ass- mounted. Folds flat, 

abet, Mass., Lawrence M. Rochette, 169 Wood- weighs only 1 oz. 

land Drive, Marlborough, MA 01752. Prepaid minimum order 

$10.00.Add $2.00 for 

STEREO CARDS OF TIGERS, tiger hunts, cobra shipping and handling. 

snakes, Indian snake charmers. Write G.K. Nash, FREE CATALOG AVAILABLE. 
STEREO REALIST 1525 Accessory Lens Kit for 800-223-6694 

Macro Stereo Camera; Realist 2066 Gold Button MAJOR CREDIT CARDS ACCEPTED z 

Viewer; Realist 6-drawer stereo slide cabinet in TAYLOR MERCHANT CORP. 212 West 35th Street * New York, NY 10001 


Exc.+ or better condition (must contain Realist 
logo); Baja 8-drawer stereo slide cabinet with 
plastic drawers marked “Versafile”. Mark Willke, 
200 SW 89th Ave., Portland, OR 97225. (503) 
797-3458 days. 


UTAH (PARK CITY) Collector of Park City, Utah 

stereo views and photos will buy or trade. 
Thanks! Linda Roberts, 1088 East Rubio St., 
Altadena, CA 91001. 


VISTA REALIST VIEWER. D.Smekal, 1765 Rose- os 'D Cc a ta lo 
bery Ave. West Vancouver, BC V7V 2Z5, Canada. 
Fax: (604) 922-2855. 


WEITFLE - stereoviews or cabinet cards. Paul L. = ss 
Weitfle Jr, 10809 Gentlewind Dr., Cincinnati, OH _] Supplies for Stereographers 
45242, (513) 793-4815, pweitfle@aol.com. ' ° ° 
eee LL ———— 3-D slide viewers | 


Print stereoscopes 

3-D slide mounts 

3-D slide mounting supplies 
my | Books about 3-D & in 3-D 


s one of the benefits of membership, NSA 
members are offered free use of classified 


ising. M 100 word 
pein neoprene, Visit our World Wide Web Catalog at 
of 35 words per ad. Additional words or addi- www.stereoscopy.com/reel3d 


tional ads may be inserted at the rate of 20¢ 
per word. Please include payments with ads. 


We vs proveay abbles cs wil be BR KQRBOAy_ Reel 3-D Enterprises, Inc. | 


in the issue being assembled at the time of P.O. Box 2368 
their arrival unless a specific later issue is 
a von rs Culver City, CA 90231 USA | 


requested, 
Send all ads, with payment, to: Telephone: +1 (310) 837-2368 


STEREO WORLD Classifieds, : 
5610 SE 71st, Portland, OR 97206. Fax: +1 (310) 558-1653 | 
(A rate sheet for display ads is available from e-mail: reel3d@aol.com 


the same address. Please send SASE.) 
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| Explore 
the World 


3-D Imaging, 
Past & Present, 


HAVE YOU EVER SEEN FULL-COLOR 3D VIDEO? 


We make an adapter for your CamCorder or Still 
Camera that creates big bright Stereo Pairs that our 
Wide-Eyes StereoScope displays as true-life motion 3D 
( or 3d stills ) on your computer monitor or TV screen! 
( Digital or film cameras )} 
BOTH ADAPTER AND STEREOSCOPE - $179.00 PLUS S&H 
Please visit our Web Page for detailed information 


WWW.3DQUARIUM.COM 
Or send SASE to OceanStar POB 5662 Vancouver Wa. 98661 


THE TAYLOR-MERCHANT #707 STEREOPTICON VIEWER 


BRINGS YOUR $2.95 ea. — less in quantity. 
IMAGE TO LIFE! Ss NYS residents — 
Quality lenses. please add tax. 
Only $26 a year Exceptional durability eat ate 
from Weighs 1/2 02. CATALOG 
_ easy AVAILABLE 
operation. CALL 
RE. PI Folds TOLL FREE: 
ns STEREOSCOnic flat 800-223-6694 
TAYLOR- CREDIT CARDS 
PO. Box 14801 MERCHANT CORP. ACCEPTED 
Columbus, OH 43214 212 West 35th St. 


New York, NY 10001 


the article’s closing photo has the 
most intense impact. Ruby Peter- 
son, who worked at the plant since 
1961, is shown from behind walk- 
ing from one totally empty factory 
room toward another. The thought 
of what was made for so many 
years in those now vacant spaces 
(combined with uncertainty over 


View-master artist Joe Liptak at work 
on a set for the Peter Pan packet, as 
seen several years later by readers of 
the Portland Oregonian. 


Editor’s View (Continued from page 2) 


future View-Master products from 
Mexico) makes the stark image 
truly painful. 

As if the fates were smiling on 
the unique reel making machines 
designed by William Gruber so 
long ago, the final reels produced 
on the last day of production at 
the Beaverton plant were a re-issue 
of the 1997 Bruce Goff: 3 Houses set 
from NSA member Michael 
Kaplan’s View* Productions. (SW 


bright sok it will be the cite 
edge that the last reel produced 
there matched the high standards 
of stereographic quality and 
enlightening content that View- 
Master, at its best, has been known 
for around the world. o@ 


you have comments or questions for the 
editor concerning any stereo-related matter 
| ppt (or missing) in the pages of Stereo 
World, please write to John Dennis, Stereo 


a World Editorial Office, 5610 SE 71st Ave., 
Vol. 24 No. 5, page 13.) If the clos ind, OR 97206. 


ing of the plant has one tiny 


Photographica 2000 


he 54th Photographica Sale of 

Cameras and Images sponsored 

| by the Photographic historical 

Society of New England will take 

place October 28 and 29 at 

Waltham High School, 617 Lexing- 

ton Street, Waltham, MA. This leg- 
endary, 200 table show will 

| include stereo images and equip- 
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ment of all types along with 
photographic treasures of nearly 
every other variety known. Satur- 
day hours are 10 a.m. to S p.m. 
Sunday hours are 10 a.m. to 4 p.m. 
Contact PHSNE, PO Box 650189, 
West Newton, MA 02465-0189, 
(617) 965-0807 before 

9 p.m. EST. o@ 


"We Got 3D" 


American Paper Optics, Inc., 

the world's leading manufacturer of 

paper 3D glasses, is your one-stop source 
for all your all your paper 3D and stereo 
viewer products. We specialize in the custom 
manufacture of printed 3D glasses with the 
following optics: 


¢ Anaglyphic (red/blue - red/green) 
¢ Polarized (linear and circular) 

¢ Diffraction (3D Fireworks) 

¢ Eclipse (safe solar viewers) 

¢ Pulfrich (television and video) 


American Paper Optics is the exclusive 
manufacturer of 3D glasses with 
ChromaDepth® and HoloSpex™ lenses, and 
our unique patented paper stereo viewers. 


Call, fax, or email for samples 
of our amazing glasses. 


" q" s 
a ée e o O in 3080 BARTLETT CORPORATE DRIVE « BARTLETT, TN 38133 
eee 800-767-8427 * 901-381-1515 * FAX 901-381-1517 
See us at: www.3dglassesonline.com 


Rocky Mountain 
Memories 


WWW.RMMS3D.COM 


c/o Paul Talbot 
6203 Avery Island Ave 
Austin, Texas 78727 


0 Medium Format 3D 
® Sputnik and Rolleidoscop cameras 
© SatumSlide™ viewers 
® Archival sleeves 
© Coming Soon: Ekeren MF viewers 


0 View Magic 
© Over-under full frame print viewer 
* Easiest way to start shooting 3D 
* Great gift idea; share your 3D prints 
© Large format stereo print viewers 
* Side-by-Side + Over-Under 
Quality Stereocard Viewers 
0 Achromat Lorgnette IL plus Yew designs 
from Alan Lewis 


phone 512-219-8408 
fax 508-448-6110 
e-mail info@rmm3d.com 


Stereo Mounting Supplies 
© Precision cardboard mounts 
* Designed by Steve Spicer 
* Highest quality * Most variety 
® Medium format stereo mounts 
© Mounting jigs 
© Silver mylar tape and Wess tabs 
© Archival storage pages 
0 Self-stick mounts coming soon! 


Educational Materials 

© Free “SD Encyclopedia’ online 

© Books by Ferwerda; DrT; Watters 
© Yew: Stereo window tutorial slides! 


“SatumSlide” is a trademark of Alan Lewis 
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de Wijs MACRO System 

This is no beamsplitter! Two individual lenses 
within a single housing adapt your SLR cam- 
era to create ultra close-up stereo pairs. The 
MACRO's F60 apertures provide sharp im- 
ages and incredible depth of field. 


ese , _ 
Pema’ trea 


System includes: 
dual lens: 4 different MACRO systems are 
available, with pre-set operating distances. 
frame finder: The frame finder extends a 
pre-set distance beyond the lens , to insure 
proper focus; its guideposts define the image 
areas of 18x24, 36x48, 46x72, or 72x96. 
positioned flash bracket: A single 
point flash insures proper exposure and a 
reflector is built into the frame finder, to fill 
in shadow detail. 

The deWijs macro system 


creates two 24 x 18 
images 


RBT4 half-frame (24 x16mm) mounts. 
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+=} WANTED <= 


CHARLES WEITFLE STEREOVIEWS AND CABINET CARDS 


CEPTS 


Stereoscopic 


products & services: 


Precision Slide Mounts 


Cameras 
Macro Stereo 
Slide Mounters 

Viewers 
Projection Systems 
Consultation 


Jon Golden 
3dman@ziplink.net 


POBox 5077 
Wayland,MA 01778 
(508) 653-4166 


www.stereoscopy.com/3d-concepts 


de Wijs Easy STL Viewer 


| as jam J Adjustable 
La) interocular & 


individual 


lens focus 

Coated achromatic lenses are F40mm-23mm 
dia. for X4.17 magnification. 

Efficient cobalt glass diffuser, clear viewing, 
even with low light sources. 

New light attachment available as an option. 
Interchangeable slide chamber comes set- 
up for either 41x101mm slides (for images up 
to 24x33mm), or 50x50mm slides (for horizontal 
images up to 24x36mm). hirsute 
available in 5 formats 


Bonum 

Slide Mounts, 
calibrated 
2x2 


Brackett 


Fader 
Projected shows are 
a pleasure to view, 
as images fade to 
black and back. 
Two faders together 
create dissolves. The 
first production run is 
sold-out! We are 
taking orders on the 
second run. Here's 
your chance! 


FINE STEREO CARD AND W(@UGKiSG@) 


AUCTIONS 
NEW BIDDERS WELCOME, GREENHORNS TOO! 


Jefferson Stereaptics 


(Since 1981) 


John Saddy 50 Foxborough Grove London, Ontario N6K 4A8 CANADA 


Main Phone Line (519) 641-4431 Personal Fax Line (519) 641-2899 


E-mail: john.saddy.3d@sympatico.ca 


CONSIGNMENTS WELCOME FROM ANYWHERE ON EARTH 


Take advantage of my powerful, extensive, and ever-expanding mailing list, built up through world-wide 
advertising and reputation so you the consignor can benefit from excellent prices on choice material. 


TERMS FOR CONSIGNMENT 


EACH LOT IS CHARGED ITS INDIVIDUAL COMMISSION DEPENDING ON ITS REALIZED PRICE. 


ne eet 
= 


Pilot realizes up 10 $40 ....isssssnvssssssessesesasnaant 30% “I SPECIALIZE IN 
If lot realizes $41.00 to $200.00.............006 25% CONSIGNMENTS; 
If lot realizes $201.00 to $500.00.............00 20% I BUY TOO!” 

If lot realizes $501.00 or more...........0:cc008 15% 


VIEW ASTER (Etc.) These auctions include fine | STEREO CARDS Ranging in price from bulk lots 
View-Master, strong in both U.S.A. | at 25 cents per card, to single-card lots at hundreds of 
and Belgium-made reels, packets, | dollars per card. I also handle viewers, Richard glass 

etc. I'll handle any 3-D format including Tru-Vue films and | views, full-size glass views, tissues, cased images, boxed 
cards, Meopta reels & Realist format slides. I also handle sets, and more (from 1850s to 1930s). 
cameras and other equipment. . aes 


Dogs ana Cats 


Anthony #2968 
Abraham Lincoln 
Sold for $1705. 


_Portrat, Gallery 


Centennial 
Photographic 
Co. #2025 
Liberty Hand at 
the Philadelphia 
1876 Exhibition 
Sold for $490. 


Contact me to get on my mailing list Please specify if your interest is Stereo Cards, 
View-Master, or both. 


THE MAGAZINE OF 
3-DIMENSIONAL IMAGING 
PA & PRESENT 


A Publication of 
NATIONAL 
STEREOSCOPIC 
ASSOCIATION, INC. 


Oh of Seigfried and Roy’s famous white tigers strides toward the camera 
in a shot from the IMAX 3-D film Siegfried & Roy: The Magic Box reviewed 
by Lawrence Kaufman on page 38. 

Courtesy L-Squared Entertainment, an IMAX*® 3D Experience™ ©1999. 


